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Hudson 30 and Hearty 
Paul Prys in Training 
Dodge Driveaways 
Treasure Trove 
Bucking the Buckboards 
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By 
Chris Sinsabaugh 


New Policy Marks 
Permanent Shift 
To Lower Bracket 


| Possible by Economy 
In Production 


DETROIT. — Climaxing an 
| expansion program represent- 
ing an expenditure of millions 
of dollars, Packard Motor Car 
Co. this week entered its bid 
for a larger share of the popular- 
priced motor car business with 


price reductions ranging from 
$100 to $300. 


In announcing the lowered 
prices, M. M. Gilman, newly- 
elected president, said that the 
company now has the largest pro- 
‘duction capacity in its history. He 
stressed to the field organization 
the permanence of Packard’s new 
lower-priced policy. 





The 30th Anniversary Meetings 
will be the greatest mobilization o 
Hudson selling men in years, 1 


learned from Bill James, advertis- 
ing and merchandising manager, 
and Geo. Pratt, gen. sales manager. 


XECUTIVE personnel moves on 

the Hudson checkerboard a 
couple of weeks back have put 
new tenants in two of the corner 
offices. In one sits George Pratt, 
long in Hudson uniform and now 
head of sales. In another Bill 
James with the new title of mer- 
chandising and advertising man- 
ager. Two men in double harness 
on whose shoulders is the re- 
sponsibility of selling the product 
—old brooms in Hudson service, 
but old brooms often sweep clean- 
er than new ones. With this new 
responsibility, they have taken the 
bits in their teeth and next week 
start in a spring merchandising 
program that should speed up 
dealer activities. 

* * 

ALTHOUGH this is the thirtieth 
anniversary of Hudson and that 
fact is being used as a spring- 
board for the campaign that is 
ready for the launching, Pratt and 
James are not harping on what 
has been done in the past by the 
company. They’re looking into the 
immediate future for results and 
they expect to get their message | 
across in a novel manner through 
18 meetings in key cities, in each 
of which will assemble dealers in 
that particular city to hear Presi- 
dent Barit deliver an anniversary 
message over a nationwide hookup 
directly to each meeting. And fol- 
owing each there will be a presi- 
— banquet in each city in 
onor of the occasion. | 

a” * + 


I ala OF WHICH came out when 
to arte In on Pratt and James 
new tow they are wearing their 
fect ogas. I noted they fit per- I 
mia” and were most becoming. I | by a committee of Ford Employes 
Chile So, which made it much | Social Service. 
about - me to get them talking | Some of the arrangements are: 
(See SPAS happening out in the The insurance is available to 
RKS, Page 22, Col. 1) ‘any employe, with two years serv- 
ice, without physical examination. 
There is no age limit on taking 


reduction,” said Gilman, “but the 
beginning of a new permanent 
price policy—the fulfillment of a 
plan that has been four years in 
the making. 

“As a result of our four-year 
program of plant rearrangement 
and unification, and extensive out- 


man, “Packard has effected im- 
portant production economies. 
“These economies are a major 
factor in allowing us to offer 
identical 
(See PACKARD, Page 3, Col. 5) 


Ford Will Offer 
Group Insurance 


To Its Workers 


DEARBORN .—A’' $150,000,000 
group insuruance setup for its 
100,000 employes was completed 
this week by the Ford Motor Co. 
Marks the first group insurance 
plan ever accepted by company. 

Life insurance policies with sick 
and accident benefits will be avail- 
able to Ford employes through an 
employe contributory plan, start- 
ing June 1. 

The company will pay approxi- 
mately half of the cost of the in- 
surance. Actual cost to the work- 
men will be “about 20 percent of 
what they would have to pay in 
the insurance market for it.” 

All employes who have worked 
for Ford two years or more are 
' eligible for the insurance. 

The insurance will be handled 
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cities to work in Ford plants. 








Cuts of $100 to $300 Made | 


“This is not a temporary price | 


lays for equipment,” added Gil- | 


cars at these reduced | 
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| 
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CHRYSLER OPENS USED CAR DRIVE 


Packard Reduces Prices 





| RETRACES first exposition trip. Left to right, Austin Bement, vice-president 


| of Lincoln Highway Assn. and Detroit advertising executive, presenting letter | “World’s Fair Specials.” 


from Mayor of Detroit to Mayor Angelo Rossi of San Francisco, with H. O 


| Harrison, 


veteran motor car distributor. 


The scene is the conclusion of 


| Bement’s run in a Hupp Skylark across the nation in 59 hours and 40 minutes. 
contrasting with the 220 hours required in 1915 over mud-bogged roads. 


Hudson Starts Big Drive 


DETROIT.—Thousands of Hud- 
'son distributors, dealers and re- 
tail salesmen over the nation will 
|mobilize early next week in 18 
U. S. cities to celebrate the 30th 


anniversary of the Hudson Motor | 
| Car Co. and to hear plans inaugu- | 


| rating one of the most aggressive 
merchandising eras in the com- 

| pany’s history. 

| Scheduled for Monday, May 8, 


| are meetings in Detroit, Cincinnati, | 


Pittsburgh, Syracuse, Boston, | 


Washington and Denver. On Wed- 
nesday, May 10, meetings will be 
held in New York, including 
Philadelphia, and at Charlotte, 
N. C. On Friday, May 12, meet- 
ings are to be held at Chicago, St. 
Louis, Minneapolis, Atlanta, Kan- 
sas City, Dallas, Los Angeles, San 
Francisco and Seattle. 
Highlighting a carefully  co- 
ordinated business program in 
each of the 18 cities, President A. 
E. Barit, speaking from Detroit, 


| dising program. Because we have | 


will keynote today’s opportunities | 


in the industry over a time-zoned 
national telephone hookup piped 
directly to each meeting, and 
afterwards he will be host at a 
30th Anniversary President’s Ban- 
quet in each city. The meetings 
will be conducted by George H. 
Pratt, general sales manager; 
William A. James, advertising and 
merchandising manager, and Hud- 


The Top Ten 
PASSENGER CARS 
First Ten in Registrations as 
Reported in AN Today: 





1939 1938 
Pos. Make Pos. 
1 143,398 Chev. 109,145— 1 
2—111,012 Ford 99,482— 2 
3— 88,826 Plym. 55,402— 3 
4— 48,079 Buick 35,590— 4 
5— 46,861 Dodge  24,859— 5 
6— 35,260 Pontiac 23,099— 6 
I— 33,049 Olds. 21,642— 7 
8— 17,261 Chrysler 11,615— 8 
9— 13,293 Mercury ..... a 
10— 12,537 Nash 8,089-——13 
Total All Makes 
611,014 443,611 
For complete standing of all 
makes, see page 17, this issue 





_ Celebrating 30th Birthday 


son sales department executives 
in each meeting city. 

Speaking of the meetings, James 
said Friday: “Happily timed in 
commemoration of the company’s 
30th anniversary, the meetings 
represent one of the greatest mo- 
bilizations of Hudson selling men 
in years and signalize the start of 
a merchandising program which, 
we believe, points the way to in- 
creased volume and greater profit 
for the dealer. 


“Hudson’s advertising appropria- 


tions for the coming months have | 


been geared to the new merchan- 


always spent the major bulk of our 
advertising money in newspapers, 
this medium will continue to carry 
the largest share of current ex- 
penditures in bringing Hudson’s 
new merchandising message to the 
Suying public.” 
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Corporation Allots 


$500,000 to Abet 
Efforts of Dealers 


‘World Fair Special’ Sales 
Aimed to Keep Stocks 
At Normal Level 


DETROIT. — While no in- 
dustry-wide campaign will be 
conducted as last year, Chrys- 
ler Corp. this week announced 


a nationwide drive to keep 
used car sales in step with the 
rising spring new car market as 
1 move to protect gains scored 
during the first quarter of 1939. 
Chrysler Corp. itself will invest 
$500,000 to aid dealers promote the 
campaign, whose theme will be 
Besides 
the corporation’s sum, local pro- 
motion by the 10,000 Plymouth, 
Dodge, De Soto and Chrysler 
|dealers is expected to raise the 
| total expenditure to over a million 
| dollars. 
| An official of Chrysler Corp. 
|stated Thursday that throughout 
March and April this year the used 
'car rate of sales in relation to in- 
| ventories for Chrysler dealers has 
| averaged better than for any cor- 
| responding period in the past five 


| years—a 35-day rate of turnover. 


| Keynote of the spring bargain 
| program is selection by the dealer 
‘of “World’s Fair Specials” from 
| his first-class used car stock. In- 
creased sales of these better ve- 
hicles—completely ready for coast 
to coast travel—is expected to 
open the door for bigger volume 
of used car and 1939 model new 
|car business throughout the sum- 
| mer months. 

Banners and pennants will go 
up at thousands of dealer show- 
rooms and used car lots next 
week, to attract public interest in 
| the “World’s Fair Specials” drive. 
| Thousands of local newspapers 
| will carry special display and clas- 
| sified advertising, and hundreds of 


|local radio announcements each 
(See CHRYSLER, Page 6, Col. 4) 


National Used Car Week 
Wins Assn. Award for AMA 


Special to Automotive News 


WASHINGTON.—For 


, achievement in promoting the 1938 


“National Used Car Exchange 
Week,” the Automobile Manu- 
facturers Assn. this week was 
awarded an honorable mention 


certificate in the seventh com- 
petition sponsored by the Ameri- 
can Trade Assn. Executives for 
outstanding trade association ac- 
complishment. 

The award was made by Ed- 
ward J. Noble, executive assistant, 
for Secretary of Commerce Harry 
L. Hopkins at a dinner at the 
Mayflower hotel here. Secretary 
Hopkins served as chairman of 


the committee of award, the other | 


mem ers being Neil Carothers, of 
Lehigh University; Virgil Jordan, 


Dresident of National Industrial 
Conference Board: C. F. Hughes, 
business news editor of New York 
Times, and Donald M. Nelson, 
vice-president of Sears, Roebuck 
& Ce 


ial 


In presenting the award to 
AMA, it was stated that “this 
campaign brought about needed 
liquidation of capital tied up in 
| dealers’ used car stocks, thus en- 
| abling new model automobiles to 
|move quickly into consumers’ 
| hands. The association induced its 
| industry to raise more than $1,- 
; 000,000 for a carefully planned 
| sales promotion campaign. Among 
other results were the destroying 
of a quantity of unsafe, old auto- 
mobiles and the bringing about of 
improved manufacturer-distributor 


Show Drawing Set 
DETROIT. — Representatives of 
the companies, holding member- 





hip in the Automobile Manu- 
| facturers Assn., will draw May 11 
for space in the New York 
national show, which is scheduled 
to open Oct. 15. The drawing will 
| be held in the General Motors 


| building here. 


- 


Ex-Dealer 


Suit Charges 
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Challenges Legality of Wis. 


Unfairness, 


Asks Permanent Injuction 


Special to Automotive News 

MADISON, Wis.—K. A. Honeck 
of Kewaskum, 
dealer agent who was denied a 
1939 license by the state banking 
commission, has filed suit in Dane 
county circuit court here asking 
that the court declare the entire 
dealer license law unconstitutional. 

Besides raising the question as 
to the legality of the state licens- 
ing law, the action questions the 
conclusions of the banking com- 
mission in refusing a license to 
Honeck, contending that the regu- 
lations set up by the state are un- 
reasonable and that they con- 
stitute an unwarranted use of its 
police powers. 

The suit asks that the court de- 
clare the actions of the commission 


April Sales Top 
March by 2,482 
In Cook County 


CHICAGO.—The brisk pace set 
in Cook County new car registra- 
tions each month this year reached 
a peak in April when the total 
hit the 12,261 mark, according to 
compilations just announced by 
the Bureau of Motor Advice. This 
figure compared with 9,779 in 
March and with 7,283 in April last 
year. 

April registrations were the 
highest for any month since July, 
1937, when the total number of 
units was 13,497. 

Chevrolet topped the field in 
April with 2,108 cars, while Ply- 
mouth was in second place with 
1,897 and Ford in third with 1,571. 

Dodge forged ahead to take 
fourth with 1,221 and Buick was 
fifth with 1,172. Sixth place went 
to Pontiac with 885, seventh to 
Oldsmobile with 667, eighth to 
Nash with 407, ninth to Packard 
with 402, and 10th to De Soto 
with 348. 

Tied for 11th were Studebaker 
and Chrysler with 340. Next in 
order were Mercury with 301, 
Cadillac-LaSalle with 216. Hudson 
with 196, Lincoln-Zephyr with 113, 
Willys-Overland with 27, and 
Graham with 19. 

Every make turned in a sharp 
gain over its March total, while 
all except one exceeded the April, 
1938, record. 


Detroit Starts 
New System to 


Relieve Parking 


DETROIT. — Hailed as a pos- 
sible solution to the metropolitan 
parking problem, the City of De- 
troit department of street railways 
this week is inaugurating a serv- 
ice, whereby motorists are able to 
park their automobiles on _ the 
edge of the downtown business 
section and ride city buses to and 
from the city hall—all for 15 cents. 

For a 90-day trial, the DSR has 
leased a parking lot just outside 
the business section. Motorists, 
who wish to avoid the downtown 
traffic and parking jam, may leave 
their cars in the lot and transfer 
to a DSR bus which will take 
them downtown by convenient 
route. 

Each motorist will get a three- 
section ticket; one for parking, the 
other two for bus rides going and 
coming. Bus tickets for extra pas- 
sengers in a car will be five cents 
each. 

If 90-day trial improves traffic 
conditions downtown, additional 
park lots will be opened at points 
convenient to motorists driving in 
from all sections of Detroit. 





Brussel Steps Up 
SOUTH BEND.—John William Brus- 
sel has been appointed factory man- 
ager of the South Bend plant of the 
Bendix Aviation Corp. to succeed John 
P. Mahoney. resigned. Brussel has 
been assistant to Mahoney. 


former Chevrolet | 






in the Honeck case void and that 
| it be directed to issue a license to 
him. It further asks that the court 
declare the entire act uncon- 
| stitutional, “unlawful interference 
| with and regulation of the busi- 
ness of the plaintiff,’’ and that the 
commission be “perpetually and 
permanently enjoined and _ re- 
strained from enforcing the same, 
or any of the provisions thereof.” 

Honeck had a dealer’s license 
in 1938, but was denied a new 
license in 1939. The order issued 
by the commission is questioned 
on seven different points as fol- 
lows: 

1—That there was no competent 
evidence showing a violation of 
any reasonable rule of the com- 
mission; 2—That practically all of 
the testimony upon which findings 
were based was purely hearsay; 
3—That the rules issued by the 
commission are unreasonable, un- 
fair and impractical and _ not 
authorized by the law; 4—That 
the finding that plaintiff is not a 
fit person to be an automobile 
dealer is not warranted and that 
the definition of fitness laid down 
by the commission is not war- 
ranted by the law; 5—That con- 
trary to the spirit and intent of 
the law, the commission has made 
it unlawful for a dealer to trade 
except upon terms approved by a 
local automobile dealers’ associa- 
tion; 6—That rules adopted by the 
commission constitute an unlawful 
restraint of trade, and 7—That the 
findings and order are contrary to 
law. 


April Car Sales 
Decline Sharply 


In San Antonio 


SAN ANTONIO, Tex.—Follow- 
ing a good month when 845 cars 
and trucks were sold during 
March by members of the San 
Antonio Automobile Trade Assn., 
sales of new cars and trucks took 
a decided slump during April, the 
total being the lowest for any 
month this year—552 units. 

Dealers look forward to an im- 
provement during May and June 
preceding the periodical summer 
slump. Sales according to in- 
dividual makes were: 

Buick, 39; Cadillac, 9; Chevro- 
let, 65 (and 7 trucks and 30 com- 
mercial units); Chrysler, 8; 
De Soto, 6; Diamond T Truck, 1; 
Dodge, 77 (and 2 trucks and 7 
commercial units); Ford, 80 (and 
2 trucks and 13 commercial units); 
GMC Truck, 6 trucks and 1 com- 
mercial unit; Graham, 2; Hudson, 
13 (and 1 commercial unit); IHC 
Truck, 5 trucks and 10 commercial 
units; LaSalle, 9; Lincoln-Zephyr, 
6; Mercury, 6; Nash, 6; Oldsmo- 
bile, 16 (and 2 commercial units); 
Overland, 3; Packard, 7; Plymouth, 
34 (and 2 commercial units); Pon- 
tiac, 22 (and 1 commercial unit); 
Studebaker, 42; White Truck, 1; 
Willys, 2 commercial units. Reg- 
istrations by out-of-town dealers 
were: Chevrolet, 3 (and 3 trucks); 
Ford, 1; Mercury, 1; Nash, 1. Total, 
456 passenger cars, 69 commercial 
units and 27 trucks, for a grand 
total of 552 units. 

April sales during preceding 
years were as follows: 1934—653; 
1935—780; 1936—818; 1937—760; 
1938—445. 


Studebaker Champion 


Economy Run Sanctioned 

LOS ANGELES. — Sanction for 
a one-day economy run from Los 
Angeles to the San Francisco fair 
has been granted to the Gilmore 
Oil Co., coast representative of the 
Contest Board of the American 
Automobile Assn. The car to be 
used in the run is the Studebaker 
Champion which was announced 
by Studebaker since the Com- 
mander model won the annual 
Gilmore Sweepstakes in January 
this year. 


| 
| 
| 
| 





READY FOR HUDSON'S biggest sales drive. George H. Pratt, generat sales 
manager of Hudson, discusses Midwestern, inter-Mountain and Pacific Coast 
viewpoints with W. M. Patterson, of Botterill-Patterson, Salt Lake City; Dick 
Du Bois, of Seattle, Wash., and Tom A. Coughlin of Davenport, Ia., in prepa- 
ration for Huudson’s big merchandising program in connection with the cele- 
bration of the 30th anniversary of the Hudson Motor Car Co. this week. 





NORTH, SOUTH, West East Quartette. W. A. James, advertising and mer- 
chandising manager of Hudson, sets the tune for Hudson’s new merchandising 
drive with F. C. O’Donnell, Minneapolis; Leon J. Lichtenstetter, Miami, Fla.; 
Dick Du Bois, Seattle, and S. H. Farnham, Montpelier, Vt., who will all hear 
President Barit’s 30th anniversary message over a time-zoned telephone hookup 
which will reach the greatest mobilization of Hudson selling men in years 
See story on Page One. 


gathered this week in 18 U. S. cities. 
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CUSTOMER SERVICE has played an important part in Hudson’s 30 success— 
ful years of manufacture. T. H. Stambaugh, center, director of national service 
operations, hears F. C. O’Donnell, right, of Minneapolis, laud Hudson’s national 
service preparations for Hudson owners going to the Fairs. Guy C. Smith, of 
Brooke, Smith & French, Hudson advertising counsel, expresses his interest. 


Ford Sales Chiefs Confer 
With Southeastern Dealers 


CINCINNATI. — John R. Davis, 
general sales manager of the Ford 
Motor Co. conducted a two-day 
meeting with 
Ford dealers of 
the southeastern 
region at the 
Hotel Netherland 
Plaza here last 
Wednesday and 
Thursday. Nine- 
teen Ford deal- 
ers, hailing all 
the way from 
Buffalo, N. Y. to 
Jacksonville, Fla., 
John R. Davis With contracts 

varying from 100 
to 1,000 passenger cars and trucks 





1939 ALMANAC 
...in the Works! 


Our editors are busy on the 
6th Annual Edition of the Auto- 
motive Almanac—the accepted 
Reference Year Book of the 
Industry. 

YOU CAN HELP BY: 

1. Sending any _ corrections 
for Who’s Who. 

2. Calling our attention to 
any concern in the industry not 
listed in last year’s Almanac. 

3. Asking for any statistics 
not given last year. 

4. Ordering extra copies you 
require at $1.50 each; three or 
more at $1 each. 

5. Making certain your prod- 
uct is advertised in this Buyer’s 
Guide of the Industry. 





a year took part in the dealer 
council sessions. 

Sales and advertising were dis- 
cussed and the sounding board of 
public opinion as is filtered 
through the deal- 
ers with their 
contact with the 
public was tabu- 
lated by Davis. 
A. S. Hatch, Lin- 
coln sales man- 
ager, also took 
part in the ses- 
sion. 

Among those 
participating 
in the meeting 
besides Davis 
and Hatch were: 
T. Naubert, Ford service manager, 
Dearborn; Bruce W. Burroughs, 
Cincinnati branch manager; C. F. 
Aurend, assistant branch manager, 
Cincinnati; Ray Archer, Rochester, 
N. Y.; John Zook, Kane, Pa.; Cliff 
McClure, St. Louis; Ralph Grooms, 
Louisville, Ky.; Leo Smith, Jersey- 
ville, Ill. 

Fran Stanton, Painesville, 





A. S. Hatch 
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| Fred Reuter, Buffalo, N.Y.; Cuyler 





Trussell, Athens, Ga.; J. E. Horne, 
Orangeburg, S. C.; C. A. Stenger, 
Dayton, O.; Parks Alexander, Dur- 
ham, N. C.; Don Maring, Birm- 
ingham, Ala.; Central City, Ky.; 


|Fred Beardsley, Athens, O.: Gor- 


don Phets, Galax, *Va.: Walter 
McRay, Jacksonville, Fla.: R. L. 
Brann, Richmond, Va.; George 
Haltsinger, Tampa, Fla., and S. D 


| Latimer, Cleveland, O. 





To feel the pulse of the industry, con- 
sistent reading of Automotive News is 
a necessity. 





License Act2 
Te 


Vice-Presidents 
Named by GM; 


Wilson Advance( 


NEW YORK.—AIl General Mo. 
tors officers were re-elected this 
week, with certain changes a 
follows: 


B. D. Kunkle and E. R. Breech 
were elected vice-presidents 
the corporation and members of 
the administration committee 
Graeme K. Howard, general man. 
ager of overseas operations, wa; 
also elected a vice-president of the 
corporation. 

W. S. Knudsen, president, wa; 
designated as chairman of the 
administration committee and C| 
E. Wilson as vice-chairman. 


The office of executive vice. 
president, which has been vacan} 
since Knudsen became presiden| 
of the corporation, was re-estab. 
lished by the election of C. —£ 
Wilson, vice president, to that po. 
sition, with headquarters in De. 
troit. 

A quarterly dividend of 75 cent: 
ver share was declared on the 
common stock, payable June 12 
1939, to stockholders of record 
May 11, 1939. Likewise, the regu. 
lar quarterly dividend of $1.25, 
per share was declared on the $5 
vreferred stock of the corporation, 
payable Aug. 1. 


Olds Reports | 
April Sales 58% | 
Above Last Year 


LANSING.—Oldsmobile new 
car sales for the last 10 days of 
April totaled 5,928 units repre- 
senting an increase of over 67% 
compared to the same period 
vear ago, according to D. E 
Ralston, general sales manager for 
Oldsmobile. 


For the entire month of April, 
Oldsmobile dealers delivered 14-) 
554 cars at retail which represents 
a gain of 58% over April of 1938. 

Total sales for the first fou! 
months of this year are 47,656 car) 
against 31,218 last year, which il 


a 53% increase in business. j 


Ralston reports, that in spite of} 
the large gains being made in 
new car sales over a year ago. 
used car stocks are in a healthy 
condition being considerably less 
than at this time last year. This 
condition, Mr. Ralston said, places 
Olds dealers in a most favorable 
position to handle a large volume 
of business during the late spring 
and early summer selling season. 


Chevrolet Sales 
Take Spurt Last | 
10 Days of April 


DETROIT.—Retail deliveries of 
new Chevrolet cars and_truck* 
during the closing 10-day period) 
of April totaled 29,863 units, ar 
increase of 4,668 units over tht 
preceding 10-day period of the 
month, according to a statement 
Friday by W. E. Holler, general 
sales manager of Chevrolet. Sales 
during the second 10-day period 
of the month totaled 25,195. 

The upturn during the closing 
period of the month brought the 
total for April to 76,801 units as 
compared with 62,269 units in 
April a year ago. This represents 
an increase of 23.5 percent for 
April this year over April, 1938. | 

The April sales brings the total 
for the first four months of this) 
year to 268,402 units as compared] 
with 204,384 units in the first fou} 
months of 1938, an increase this 
year over last of 31.3 percent. | 





Brancherry Promoted 


DETROIT.—J. M. Brancherry, wit 
Graham since 1934 as a field repre 


| sentative and later a district manasé 


in the New England territory, h® 
been named New England sales mai 
ager, according to Fred E. Bisho? 
general sales manager at the factory 
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28,134 ‘Junkers’ Eliminated by 38 N.J. Inspections 
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Tests Credited with Big Role 


In Winning of Safety Award 


Special to Automotive News 

TRENTON, N. J.—Extent to 
which New Jersey’s semi-annual 
compulsory motor vehicle inspec- 
tion program served to remove 
“junkers” from the highways is 
indicated in announcement here 
that a total of 28,134 automobile 
registration plates were collected 
by the state motor vehicle depart- 
ment last year for failure to com- 
ply with the inspection statute. 

“A majority of the 28,134 regi- 
strations collected,” stated Arthur 
W. Magee, state motor vehicle 
commissioner, ‘‘represent cars that 
were in such poor condition that 
they were not worth fixing. Such 
vehicles were removed from the 
roads by the simple process of 
being deprived of their registra- 
tion plates.” 

Other reasons for non-compli- 
ance were listed as “expiration of 


- registration due to death of owner, 


or sale of car; car re-possessed, or 


Buick Sales Hit 
21,329 in April, 
Topping March 


FLINT.—Sales of Buick motor 
cars during April totaled 21,329 
units, compared with 21,037 in the 
previous month and 18,231 in the 
corresponding period last year, ac- 
cording to W. F. Hufstader, gen- 
eral sales manager. 

This was the second month of 
this year in which domestic re- 
tail volume exceeded 20,000 units 
and brought total sales of 1939 
Buick cars since the announce- 
ment last fall to 131,403. Compar- 
ative volume through Apr. 30 a 
year ago was 103,392 units. 

Hufstader said the last 10 days 
of the month saw an increase in 
unfilled retail orders in the hands 
of dealers, together with a reduc- 
tion in both new and used car in- 
ventories. Used car sales during the 
month totaled 36,280 units against 
used car stocks in dealers’ hands 
of 35,400, representing a less than 
30 days’ supply. 


Waukesha Gets 
Order for 5,000 


Crosley Engines 


MILWAUKEE.—An initial or- 
der of 5,000 two-cylinder engines 
for the new Crosley car, which 
was announced in Automotive 
News last week; was received this 
week by the Waukesha Motor Co. 

James DeLong, president of 
Waukesha Motor, said work on the 








/ hew engines would be completed 


in less than 60 days. 

The new Crosley, which is 10 
feet long and will sell for $325- 
$350, is being assembled at Rich- 
mond, Ind. Cruising speed of 45- 
50 miles per hour and up to 60 
miles per gallon are claimed for 


| the new car, which was introduced 


at Indianapolis last 


week b 
Powel Crosley jr., : 


head of the 


Crosley (Radio* Corp. 
<a eee 





| junked, or wrecked in an accident; 

lay-up of seasonal vehicles such as 
fuel oil trucks in the summer and 
ice trucks in the winter.” 

Reporting in an announcement 
May 3 on the first year’s enforce- 
ment of the law, Magee further 
declared that “the inspection pro- 
gram played no mean part in the 
splendid reduction in the highway 
accident toll which resulted in 
New Jersey winning the National 
Traffic Safety Contest.” He added 
the opinion that “a state-owned 
and operated inspection setup has 
a very definite place in progressive 
motor vehicle administration.” 

During the first inspection pe- 
riod, it was announced, a total of 
922,332 cars were inspected and 
approved, 324,296, or 35 percent 
on initial examination. A total of 
1,722,266 defects were found in 
the 598,035 vehicles that were re- 
jected on first examination, of 
which 836,000, or 48 percent were 
for various lighting causes and 28 
percent for brake deficiencies. 

The second inspection saw 950,- 
012 vehicles inspected and ap- 
proved. Whereas but 35 percent 
were approved on initial inspec- 
tion in the earlier period, 42 per- 
cent successfully passed the tests 
on first examination in the second 
inspection period. Here, also, there 
was a 13 percent decrease in the 
total number of reasons for re- 
jection and there was also a de- 
crease of 16 percent in lighting 
and 7 percent in braking rejec- 
tions. Total causes for rejection 
were 1,494,286 as compared with 
1,722,266 in the first inspection 
period. 

The third inspection, now well 
under way, is expected by Magee 
to find a still higher percentage of 
cars approved on initial inspection 
and a further decrease in the 
number of causes for rejection. 


A comparative record of the 
causes for rejection during the 
two inspection periods of last year 
was announced as follows: 


Credentials, License Cards. 15,972 16,092 
Steering Alignment 90,501 62,560 
Steering Operation 95,483 85,816 


Vehicle Dimensions 165 66 
Identification Marks, Plates 66,720 40,287 
Examination of Glass 21,829 21,138 
Vision Obstruction 8,716 6,064 
Horn 7,222 8,763 
Windshield Cleaners 13,948 20,370 
Rear-View Mirror 4,926 4,465 
Exhaust System 16,786 19,351 
Miscellaneous 54,113 51,279 
Head Lights 459,820 350,078 
Auxiliary Driving Lights 11,606 13,532 
Light Output 151,589 135,011 
Parking, Other Lights 24,068 20,117 
Rear, Stop Lights 128,435 129,779 
Bulbs 27,937 26,197 
Wiring, Switching 33,539 28,365 
Reflex Reflectors 744 669 
Direction Signals 1,031 1,322 
Service Brake 134,034 130,892 
Parking Brake 43,222 31,053 
Brake Equalization 235,433 221,768 
Pedal, Lever Reserve 75,391 69,254 








TOTALS 1,722,266 1,494,286 


Arthur H. Marks 


NEW YORK.—Arthur Hudson Marks, 
65, vice-chairman of the board of the 
B. F. Goodrich Co. and president of 
the Aeolian-Skinner Organ Co., died 
May 1 while playing tennis at his 
Palm Beach (Fla.) home. Services 
were held in this city. Mr. Marks 
more than 20 years ago became a 
vice-president of Goodrich. 


To feel the pulse of the industry, con- 
sistent reading of Automotive News is 
a necessity. 





SITUATION is well in hand! Left to right, Harry W. Bygel, national used car 


manager of Pontiac Motors, confers with Pontiac’s Pacific Coast Regional Man- | 
Tom Ray at the St. Francis Hotel, San Francisco, in a meeting launching | js 
spring used car merchandising campaign. Good merchandising has placed 
in a position to go “full speed ahead” in May and June, officials stated. 


ager 
the 
Pontiac 





MILLIONTH VISITOR. The elaborate Ford Building at the Golden Gate In- 
ternational Exposition, San Francisco, recently clocked its millionth visitor, 
who proved to be 13-year-old Virginia Knowles, of Pocatello, Ida. The sur- 
prised lass was feted and presented with gifts. Here she is being given a joy- 
ride in a rolling chair. She is at left in chair, accompanied by her 15-year-old 
sister, Lorna, and flanked at left by Dean Lippi and right by C. W. Olmstead, 
both men of the Ford Building operations management staff. According to 
check made by the Ross Federal Surveys, the Ford Building is receiving 52.9 


percent of the total fair attendance. 





Pontiac Sales in April Top 


March of This Year by 10% 


PONTIAC.—Retail deliveries of 
new Pontiac cars and also the sale 
of used cars for the month of 
April show continued gains over 
previous months this year as well 
as over April, 1938, according to 
C. P. Simpson, general sales man- 
ager. 

New car deliveries for April 
were 16,010 which is a gain of 9.8 
percent over the 14,576 cars de- 
livered in March and 55 percent 
over the 10,332 cars delivered in 
April last year. During the last 10- 
day period of April deliveries were 


second 10 days and 3,914 for the 
last 10 days of April last year. 


During the first four months of 
1939 figures show that Pontiac 
dealers have delivered a total of 
50,030 new cars compared to 32,- 
872 for the same four months of 
1938 which is an increase of 55.2 
percent in new car business over a 
year ago. This is an increase from 
a month ago when figures for the 
first quarter showed that sales 
were running 51.4 percent ahead 
of last year. 

Inventories of new cars at the 


9,807 compared to 5,065 for the! end of April were 2,145 units less 





Willys-Overland 
Domestic Sales 
Increase 62.3% 


TOLEDO. — Willys-Overland 
Motors, Inc., reports substantial 
gains under its new president, 
Joseph W. Frazer, with domestic 
factory sales for the first four 
months of 1939, said to be 62.3 
percent above the corresponding 
period of 1938. 


M. J. Golden, sales manager of 
the company, said: “We are espe- 
cially encouraged by the accept- 
ance which has been accorded our 
new Speedway Special. This car, 
which is deluxe equipped and 
sells at standard car prices, has 
made a hit and has served as an 
encouraging stimulus to spring 
sales.” 

Officials of Willy s-Overland 
said they are continuing to im- 
prove their dealer organization. 
They said every month finds new 
additions to the roster of distrib- 
utors and dealers, and inquiries 
continue to be received from pros- 
pective representatives of the 
company in all parts of the coun- 


try. 


Plymouth Sales 
Up 66% in N.Y.C. 


During Quarter 


NEW YORK.—Sales of Plym- 
outh automobiles in Metropolitan 
New York during the first three 
months of 1939, as indicated by 
new car registrations, exceeded 
those of the same period of 1938 
by 66.9 percent and were greater 
than those of its two nearest com- 
petitors by more than 26 percent 
and 48 percent respectively, ac- 
cording to W. D. Stewart, presi- 
dent of the Chrysler New York 


Co., Inc., 


The Metropolitan New York 


area includes Greater New York 
and Nassau, Suffolk, Westchester, 


Rockland and Putnam counties. 





AN’s Almanac, published once a year, 
considered THE reference book 
wherever automotive information is 


desired. 


than they were the last day of 
March, showing that sales have 
been keeping pace and a little 
ahead of production, with inven- 
tories well under control. 

Used car sales for April were 
29,755 compared to 29,083 for 
March this year and 26,680 for 
April, 1938. On May 1 Pontiac 
dealers had only a 32.1 days’ sup- 
ply of used cars compared to 40.5 
days’ stock the same day a year 
ago. 

Simpson also pointed out that 
for the first three months of the 
year, according to the latest fig- 
ures available, all Pontiac dealers 
had made a greater net profit for 
the year of $2,400,000 than they 
did during the same period last 
year. 


Ohio Licensing 
Law Repealer 


Goes to Senate 


COLUMBUS.—Repeal of the 
state automobile dealers and sales- 
men licensing law, in abolition of 
the present licensing bureau, 
moved a step nearer this week as 
the Ohio senate received the re- 
peal measure approved recently by 
the house. 

Supporters of the bill told the 
house, during debate, that the law 
had not been enforced and was an 


unnecessary burden on business. 
a a ae a 


Packard 


(Confinued from Page 1) 


prices, and thus pass the savings 
along to the public. 

“Our enlarged production ca- 
pacity will enable Packard to 
meet the increased demand which 
may be expected with further ac- 
celeration of business during the 
coming summer and fall. This in- 
creased demand, we are confident, 
will be further materially speeded 
up by the new price reductions, 
which will represent a minimum 
of $100 on our lowest priced cars, 
and as much as $300 on higher 
priced models.” 

The three groups of cars affected 
are the Packard Six, the 120 and 
the Super Eight. The new prices 


Packard’s New Prices 

PACKARD SIX 
(5-Wheel Equip.) 

4-Dr. Tour. Sedan 

2-Dr. Tour. Sedan 

Club Coupe 

2-4 Conv. Coupe 

2-Bus. Coupe 

Station Wagon 


PACKARD 120 

(5 Wheel Equip.) 
4-Dr. Tour. Sedan 
2-Dr. Tour. Sedan 
Club Coupe 
2-4 Conv. Coupe 
Conv. Sedan 
2-Bus. Coupe 
Station Wagon 
Chassis 

(148-Inch Wheelbase) 

7-Tour. Sedan $1702 
Tour. Lim. 


PACKARD SUPER EIGHT 
(5-Wheel Equip.) 
4-Dr. Tour. Sedan 
Club Coupe 
2-4 Conv. Coupe 
Conv. Sedan 
Chassis 
(148-Inch W.ueelbase) 
7-Tour. Sedan 
Tour. Lim. 

N. B.—Prices are delivered 
prices in Detroit. Sales tax, if 
any, and freight charges are not 
included. 

Packard Twelve prices 
main unchanged, 


re- 


start at $888 delivered in Detroit. 

“We feel that conditions at this 
time are particularly auspicious 
for this price adjustment,” Gilman 
said. “Total factory and field in- 
ventories are 18 percent lower 
than last year. This permits us to 
change over to the new produc- 
tion basis without’ costly delays. 
Orders from the field are daily 
showing a marked upturn. 

“The response from our dis- 
tributors to the new price policy 
is, we are confident, a reflection 
of the enthusiasm with which it 
will be met throughout our dealer 
organization and by the public.” 

Packard’s lowest priced car, the 
Packard six coupe at $888, now 
compares with the Oldsmobile de- 
luxe six at $840, Nash-LaFayette 
deluxe at $860, Pontiac 8 at $862, 
De Soto at $870, Studebaker 6 at 
$875, Buick 40 at $894, Hupp Sky- 
lark at $895, Chrysler Royal at 
$918, Hudson Country-Club 6 at 
$919, Olds 8 at $920, De Soto cus- 


tom at $923, Graham at $940, 





PLANS NEW ASSAULT on world’s 
British engineer and designer, 
speed attempt in August by 


land speed record. Reid Railton, left, 


is in Detroit making arrangements for ano 
- . John Cobb on Bonneville Salt Flats, Utah. =. 
| e guest of C. B. Thomas, right, vice-president of Chrysler Export Corp. 
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One sacred pledge we make our friends here 
and now. This publication, God willing and so 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the automo- 
tive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the wpbuilding of the 
industry it is pledged to serve, wholly through 
the dissemination of NEWS whieh is timely, 
authentic and of value—(AN 6-10-1933). 
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Price Maintenance 


A FUNDAMENTAL in merchandising which was brought 
out at the recent meeting of the National Automobile 
Dealers Assn., at San Francisco was the urgent need for 
some measures within this industry to stabilize prices. 
Legislation in 44 states at the present time provides the 
legal steps through which this goal can be attained. But 
the automotive industry’s problem is peculiar in that there 
is no method by which we can control the values of used 
cars taken in trade. The used cars which are, in fact, a 
part of the purchase price of the new car must be con- 
sidered in any price maintenance effort suggested. 
In our mind, we will admit, the facts are not clear. That 
is, we cannot determine whether the lack of stability in our 
car pricing structure has brought about the lack of stability 
in our retail outlets or whether the lack of stability in the 
retail outlets has brought about the lack of stability in 
automobile prices. Which ever is true, the problem remains 
the same and it would seem to us that the shortest way 
to an answer would be an effort to stabilize and maintain 
prices. This move we feel is urgent. 

Why dealers resort to price fenagling is beyond com- 
prehension. Why manufacturers permit them to do so is 
equally vague. Each year manufacturers spend millions of 
dollars to search out and obtain the service of the best 
engineering brains available in order to build the best 
product producible. They have established in the public’s 
mind the confidence that “any car is a good car”. Yet each 
car has a personality of its own that could fit itself snugly 
into the personality of its owner—but dealers are inclined 
to discard all this effort in favor of the common denominator 
—price. 

Such practice is detrimental to the dealer, the public and 
the manufacturer. If dealers will not sell the value that 
manufacturers have built into their products then the 
manufacturer may be forced to make them sell it. 

Some years ago Automotive News campaigned vigorously 
against the factory policy of advertising FOB prices. This 
plan, we felt, left a gate wide open between the delivered 
prices and the FOB prices which invited the prospective 
buyer to enter and trade. Next came the “Delivered Price at 
Point of Origin”. This seemed an answer but it proved only 
a hope. Price conditions now are as bad as they were under 
the old FOB. Perhaps the next step will be “Zoned Prices” 
which will keep the public informed of what they should pay 
for a car within a given zone. But even zone prices will 
have to be maintained. 

By price maintenance we do not mean that the normal 
vicissitudes of business or the normal fluctuation of markets 
should be ignored. We mean merely that the established 
price at the time of sale should be held inviolate in interest 
of the buyer, seller and manufacturer as well as com- 
petitive sellers and manufacturers. We believe that this 
price maintenance can be obtained through the cooperation 
of all manufacturers with all dealers who are willing to co- 
operate. No single manufacturer or dealer can become a 
bellwether for a lone bellwether is likely to wind up in 
the dried grass. 

Lacking some cooperative move in this direction however 
we can foresee a not far distant day when the government 
may step in to stabilize prices. And such stabilization would 
not likely take into account the normal vicissitudes of 
business or the fluctuation of markets which would be 
disastrous to all of us. 


—— 
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AROUSED FOR They say if you 


HIGHWAY 
DEFENSE 


drive a Dutch 
preacher far 
enough he is apt 
to take a sock at your jaw and 
once aroused he is likely to pack 
a punch comparable to Joe Louis. 
I think it somewhat in this frame 
of mind that the patient trucking 
industry, as represented by the 
manufacturers, the operators, and 
the owners of highway transpor- 
tation have united under the 
banner of the Emergency Council 
for Highway Defense. I was asked 
to act as a member of the execu- 
tive committee and I did not 
hesitate one moment in accepting, 
because I have felt for a long time 
that there was a job to be done. 
* * * 


Right now it appears that not 
only in Washington but in prac- 
tically every one of the state 
legislatures, now in session, there 
are vicious laws aimed at the 
highway users which are formu- 
lated not in the public interest 
but rather by the older forms of 
transportation which long ago dis- 
covered this formidable competi- 
tor, especially for short hauling. 
Backed by apparently unlimited 
funds their bills are being lobbied 
in a manner which to say the least 
is not according to Hoyle. 

* ok * 

The facts are that highway 
transportation is now employing 
three times as many men as the 
railroads and serving thousands of 
communities which railroads in 
this present day do not even at- 
tempt to reach with freight and 
express haulage. The facts are, 
too, that the highway users are 
paying an unjust share of the 
total taxes being collected in most 
states and new laws which would 
increase the cost of highway 
trucking are up for consideration 
in practically every legislature 
now in session. Thus, any hamper- 
ing legislation which might be 
enacted this year would be a 
serious blow to one of America’s 
major industries and greatly in- 
crease our unemployment. 

* 1K a 

The men who have organized 
the Emergency Council for High- 
way Defense represent, I believe 
for the first time, a united front 
of all those whose future depends 
on highway transportation. The 
present executive committee which 
is lining up for battle include Ted 
V. Rodgers, president, American 
Trucking Assns., Chester H. Cray, 
director of National Highway 
Users’ Conference, W. H. Ott, 
president, National Council of 
Private Motor Truck Owners, 
Murray D. Van Wagoner, presi- 
dent, American Road _ Builders 
Assn., H. C. Fruehauf, president, 
Fruehauf Trailer Co., Robert F. 
Black, chairman, Motor Truck 
Committee, Automobile Manufac- 
turers Assn., and myself. 

* * > 


Recently our Automotive News 
editors have been busily engaged 
in collecting the facts and figures 
regarding the highway users’ side 
of the present controversy. I have 
been perfectly amazed at the 
astounding facts 
which absolutely controvert claims 
that are made by the railways and 
others that the highway users do 
not pay their fair share of the tax 
load and that their competition is, 
if not unfair, still too highly com- 
petitive to remain unbridled. So 
interested are we in this problem, 
which we believe faces every man 
dependent on some phase of the 
automotive industry, that we hope 
next week to have ready a special 
section of Automotive News which 
will be devoted exclusively to a 
complete presentation of the high- 
way users’ story. We know every 
one of our readers will appreciate 
having this and we hope it may 
reach many additional thousands 
of American citizens who are 
either directly or indirectly de- 
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Fighting Fire With Fire 


In This Corner— 


‘Advertised Priees ....°” 


The views expressed in this column are those of our readers. 
Anonymous contributions will not be accepted but confidence will 
be observed upon request. 





Prices 

Ever since you first published in 
Automotive News the sheet show- 
ing top and bottom used car sell- 
ing prices, I have been at a con- 
siderable loss to understand why 
your prices do not reflect the ad- 
vertised prices which weekly ap- 
pear in the New York papers. 


While your low figure can occa- 
sionally be found, I have always 
been able to find a number of 
particular models, as you break 
them down, advertised for a con- 
siderably higher price than the 
high which you indicate. 

I would suggest that you give 
this matter your attention. I would 
also like to suggest that you in- 
clude in the papers used in the 
New York area, the Newark Eve- 
ning News, which paper covers a 
large part of metropolitan New 
Jersey.—W. W. Stillman, Stillman 
& Hoag, Inc. (Buick), Englewood, 

ae 


Epitor’s Note: Figures used in 
this table are supplied by the New 
York Times and the New York 
World Telegram and represent 
prices on used cars advertised in 
those newspapers only. 


Sales 


Please enter our subscription, 
starting with this immediate 
week’s issue and in addition, we 
would appreciate anything you 
could write us that would assist 
in our estimating the total regi- 
strations of passenger cars in the 
United States for the months of 
April and May. 

This is largely a guess, and we 
won’t hold it against you in case 
of any wide margin of error. At 
present we are using the figure 


pendent on the maintenance, and | 237,500 for March—figuring April 
continuation of the free use of the | will run very close to this, and 


highways of our country.—G.M:S. 


May perhaps 10 percent under.— 
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Chas. C. Miller jr., Miller Bros 
Motor, Inc. (Nash), Phoenix, Ariz 

Ep1Tor’s Note: March total nev 
passenger car registrations, 
the exception of Tennessee, wert 
242,860 which should make _ the 
grand total about 245,000. Apri 
ran ahead of March by about 5 
percent. May should equal or 
probably exceed April. 


American Cars 


I would like to obtain a list oi 
names of American-made automo- 
biles of which the manufacture) 
has been discontinued. | 

Could you supply me with thi) 
list or if you are unable to givt) 
me this information, can you tel 
me where same could be obtained’) 
—O. A. Bergan, O. A. Bergal 
(Nash), Decorah, Ia. 

Epitor’s Note: The most near! 
complete listing of past and pres 
ent automobile manufacturers 
containing some 1,500 names, We 
published in Automotive News) 
Almanac for 1937. A proof is be 
ing forwarded to you. 


| Coming Events 


MAY 
22-June 8—World Automotive Engineer 
Congress (SAE)—New York, Ma! 
22-26; Indianapolis, May 30; Dé¢| 
troit, May 31-June 2; San Frat 
cisco, June 6-8. i 
JUNE . 
5- 6—Buck Hill Falls, Pa. Pennsy’? 
vania Automotive Assn. Meetiné. 
AUGUST 
7-10—Chicago Navy Pier. Annué 
Automotive paeccsartes Exhibit. 
12-21—London. International Autom 
bile show. ik 
15-21—New York. National Automo™ 


show. bill 
25-Nov. 11 — Milan, Italy. Automo 


salon. 
NOVEMBER 
3-11—Chicago. Automobile Show. 
DECEMBER 0 
11-16—Chicago. Automotive Service 
dustries Show. 
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“OWNER SATISFACTION COSTS LESS. 
THAN HALF AS MUCH... 


Say Dealers Who Have Changed to HUDSON 


|| SAYS ONE DEALER: “Since I have been handling Hudson,I find my than on any other cars they ever drove—tens of thousands of miles 
cost of service is only 1, to 4 as high as I experienced with other cars” 


| SAYS ANOTHER: “The long life of these Hudson cars, and their free- 
dom from trouble, keep customers satisfied and have made Hudson the 
preferred car in my town. That means Hudsons bring good prices at 
resale. greatly reduced, but their owners are satisfied and loyal to 








without touching the motor, and with no major repairs of any kind. 


The benefits, to dealers, from Hudson’s mechanical excellence 
are numerous and far-reaching. Not only are their service costs 


. ” : Hudson. To an unusual degree, owners cooperate with their dealers 


These are not isolated cases; similar statements by Hudson in bringing friends and acquaintances into the Hudson family. 


| dealers in every part of the country are matters of record. Any- There could be no sounder foundation, we believe, for the type 
_ one who wants to verify them can do so easily by talking to dealers of business every dealer wants—a business that is consistently 
who have changed to Hudson after handling other makes of cars. profitable. 


Owners, too, report that upkeep costs on their Hudsons are lower HUDSON MOTOR CAR COMPANY, DETROIT, MICHIGAN 


Car shown is new Hudson Six Touring Sedan, $854* 
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MORE CAR FOR YOUR MONEY 


The man who buys a Hudson gets far more than long life and trouble-free operation— 





TWO NEW HUDSONS 
AT NEW LOW PRICES 

Sarling Among _ : 
AMERICA’S LOWEST is 


695 | 


*delivered in Detroit, equipped to drive; 
including Federal taxes, not including state 
and local taxes, if any. Low time payment 
terms, with new Hudson-C. I. T. Plan. 
Prices subject to change without notice. 


orem a 
nals 


— he gets greater roominess, finer performance, top economy, plus a long list of safety and 
) comfort features that are not found in any other cars built today. *% 


nees As a Hudson dealer, you’d gain in many ways. For profit margin, territory potential, 
De| sales possibilities and general policies, Hudson’s “Better Deal For Dealers” is unap- 

proached by any other franchise in the industry. Just write or wire the factory that you’re 
interested, and we’ll see that you get full information immediately. 
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Legislature to Push Motor 
75-Point Measure Backed 


By State Automotive Groups 


Special to Automotive News 

HARRISBURG, Pa. (UTPS).— 
An administration-backed bill pro- 
viding approximately 75 amend- 
ments to the motor vehicle code, 
including provisions for increased 
speed limits for trucks and buses 
and introduced into the house 
Monday night by Rep. Harry E. 
Trout, is expected to be reported 
out and given its first three read- 
ings this week in order that it 
might be sent to the senate next 
week. 

The measure, awaiting action of 
a house committee, is approved by 
the Pennsylvania Automotive 
Assn., Pennsylvania Motor Truck 
Assn., Motor Federation of Penn- 
sylvania and the Keystone Auto- 
mobile club. 

The bill, which includes pro- 
visions of many individually 
sponsored measures now in com- 
mittee and on the house calendar, 
was drafted with the aid of the 
revenue, highways and public in- 
struction departments, the state 
motor police and various motor 
organizations. 

The bill would: 

Increase from 300 to 500 feet 

the unobstructed view required 
for passing vehicles because of the 
increased speed limits established 
by the 1937 legislature. 

Extend from Jan. 1, 1940, to 

Jan. 1, 1942, the effective date 
of the motor convoy act of 1937 
which will prohibit automobile 
carriers from transporting auto- 
mobiles loaded over the cab of the 
truck. 

Prevent the use of auxiliary or 

fog lamps on motor cars except 
during rain and fog. 

4 Require reflectors at least 1% 
inches in diameter on the rear 


of bicycles after Jan. 1, 1941. 
Give the revenue secretary the 
power to authorize inspection 

stations for testing speedometers 


under regulations prescribed by 
him to insure accuracy. 

Extend for two years, to Jan. 1, 

1942, the effective date of the 
1937 act requiring uniform traffic 
signals in communities throughout 
the state, but requiring all new 
installations in the meantime to 
meet specifications. 
7 Require signals for right and 

left turns on the rear of motor 
vehicles to meet revenue and 
highway department specifications 
after Nov. 1. 

Make these speed limit in- 

creases—small commercial ve- 
hicles from 35 to 40 miles an 
hour; buses from 35 to 40, and 
large commercial vehicles from 30 
to 35. 


Another highlight of legislative 
developments during the week 
was the passage in the senate on 
Tuesday of the emergency tax 
program of Gov. Arthur H. James. 
The bills were previously passed 
by the house. 

The emergency taxes awaiting 
the governor’s signature and their 
estimated yields are: Gasoline, 
$28,640,000; liquor store sales, 
$15,000,000; bank and trust com- 
pany shares, $4,250,000; utility 
gross receipts, $9,750,000, and 
cigarettes, $22,300,000. 

Two other emergency tax bills 
were returned to the house for 
concurrence of senate amend- 
ments. They are: Personal prop- 
erty, $24,000,000; corporate loans, 
$6,400,000, and corporate net in- 
come, $52,660,000. 

Among three bills introduced 
into the house by Rep. Robert E. 
Woodside jr., was one to transfer 
another $1,200,000 from the motor 
fund for relief. 

The Wilkinson bill, making em- 
ployers responsible for deducting 
per capita and occupation tax ob- 
ligations from employes’ wages, 


NEWEST MEMBER of the new Hupp Skylark family, 
making its debut during May. A companion model, the Sportster, 


matic top control, will complete the Hupp Skylark series. 


was approved by a vote of 179 to 
20 by the house. 

The house has passed by a vote 
of 203 to 0 a bill to allow second 
class townships to prohibit stor- 
age of abandoned or junked auto- 
mobiles. The measure passed the 
bill previously by 45 to 0. 

The house by a vote of 111 to 
40 last week approved and sent to 
the senate a bill to exempt manu- 
facturers from the five-mill capi- 
tal stock tax. 


Nash Sales Up 245% 


In Detroit During April 


DETROIT.—Retail and whole- 
sale sales of new Nash cars by the 
Nash-Detroit Co., Nash distribu- 
tors for this area, during April 
totaled 221 units, an increase of 
245 percent over the same month 
last year, when 64 units were sold, 
it was reported today by Charles 
Abbott, president. 


AN’s Almanac, published once a year, 
is considered HE reference ook 
wherever automotive information is 
desired. 





NON-STOP to NEW YORK 





Leave Detroit 4:00 p.m. 
Arrive New York 6:55 p.m. 


HOURS 
55 MIN. 


‘322 


6 OTHER FLAGSHIP FLIGHTS DAILY via BUFFALO 


* Straight as an arrow to New York in 
the superb comfort of giant 2 1-passen- 
ger Flagships. Delicious complimentary 
dinner served aloft. Daily NON-STOP 
service (Ex. Sat.) leaving at 4 p.m. from 


Detroit, 5:30 p.m. from New York. 
Save 10% on round trips. For full in- 
formation or reservations call your 
travel agent or PIngree 7000. Ticket 
office: 1265 Washington Blvd. 


AMERICAN AIRLINES 4c. 


ROUTE OF THE FLAGSHIPS 





Chrysler Used Car Drive 


(Continued from Page 1) 


night will call attention to local 
dealers’ bargains in used cars 
capable of extended summer tours 
with maximum comfort and 
safety. 

With estimates of increased 
summer travel this year running 
up to billions of extra miles— 
because of the distance between 
the two fairs—the new campaign 
is intended to fill public demand 
for more automobiles in first-class 
shape to make cross country trips 
at minimum expense. It also 
should serve the purpose of 
prompting thousands of owners to 
dispose of older vehicles in poor 
mechanical condition, that make 
extended touring dangerous with- 
out costly repairs. 

To stimulate “trading-up” such 
older cars, dealers are offering 
special values, in first-class con- 
dition, labeling them with giant 
tags, “World’s Fair Special—Get 
in and Go!—Ready for Coast to 
Coast Travel.” Some dealers will 
display the day’s outstanding bar- 
gain on platforms with awnings 
or canopies; others plan to install 
floodlights and other colored light- 
ing effects in Hollywood style. 


Also of major importance in the 
campaign, to build public con- 
fidence in models selected, are the 
factory suggestions to all Plym- 
outh, Dodge, De Soto and Chrys- 
ler dealers participating in the 
plan. Every car labeled as a 
“World’s Fair Special” is to be 
carefully checked on all of the 
following points: 

1. Good tires and treads. 

2. Easy starting, with good bat- 
tery. 


3. Good brakes. 

4. Quiet, well-tuned, clean en- 
gine. 

S. Chassis and body tight; all 
mechanical parts, doors and win- 
dows in good working order. 

6. Attractive appearance, good 
paint, clean inside and out. 

Timed to get under way as soon 





the Corsair—a five-passenger convertible phaeton modg 
a three-passenger convertible cabriolet with ay, 
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as both fairs were officially ope 
Chrysler Corp.’s campaign doy. 
tails with the annual peak jn ¢: 
spring selling season and is « 
pected to result in greater mn 
car and used car sales by ; 
dealers throughout the sum 
season. 


Bus, Truck Bills 
Advanced a Step 
In Mo. Legislat 


ST. LOUIS.—Bus and tru: 
measures, which have been ha: 
ing fire for weeks on the Missa 
house of representative caleni 
last week were ordered perfec: 
and printed. One of the bi 
doubles fees for registration 
trucks. The present rate on 
one-ton truck was left as it star 
in the present law at $10.50} 
all the others were doubled. 

The other classifies and reg 
lates trucks. It eliminates t 
used in transportation of f 
products. One of the impo 
amendments, adopted before 
measure was perfected, provii 
for reciprocity between Miss0 
and other states in the truck 
business. Advocates of this amet 
ment asserted its adoption wo 
do much to break down tr 
barriers between states. 

Another amendment places ry 
vate carriers under regulation 
the state public service comm 
sion and requires trucks of 4 
type, over four tons capacity, ¥ 
carry liability insurance. The 4 
amendment reduces licenses 
common carriers, one-half 
the present standard. 








GE Re-elects Officers 
NEW YORK.—Owen D. Young! 
been re-elected chairman of the bo 
of General Electric Co. and Get 
Swope, president of the company. 
other officers of the company ¥ 
also re-elected. 





FLEET OF SIX CADILLACS will furnish transportation for the Norvy 


royal party at 30 rail stops on its two and one-half month American th 9 
er the 


ing the Michigan Central station in Detroit after 
a detachment of Army troops on a one-day stopov 
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Prices $100 to $300 lower 
$100 on some 


Price reductions range from % 
models up to $300 on others! So, you'll 
save at least $100! 
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New United Motors Plan 
Facilitates Parts Stocking 


DETROIT.—A new program, 
designed to facilitate operations of 
distributors and dealers and to 
permit a better stocking of parts at 
a minimum of cost, is announced 
by United Motors Service for its 
distributors and dealers handling 
Delco-Remy parts and service. 

The new program, details of 
which were outlined by W. N. 
Potter, United Motors general sales 
manager, consists of plans for bet- 
ter stock control, new parts as- 
sortments, new sales helps for dis- 
tributors’ salesmen and additional 
aid for new accounts starting in 
the business. It is now being pre- 
sented to distributors by the 
United Motors field organization. 


Key to the system of parts as- 
sortment control is the new United 
Motors illuminated display cab- 
inet that may be arranged in sev- 


eral different attractive setups 
with drawers to serve as per- 
manent bin locations for the vari- 
ous parts assortments. These as- 
sortments are arranged to meet 
the needs of every type of dealer. 
The metal drawers, supplied gratis 
with the new assortments, are ad- 
justable, with a flexibility of ar- 
rangement that allows for maxi- 
mum stock capacity at all times. 
Two depths of drawers are pro- 
vided in each assortment, so that 
items with pigtails or leads can be 
safely stocked. 


For the assistance of distribu- 
tors’ salesmen, United Motors 
Service has prepared a smart- 
appearing booklet in two colors, 
outlining just what Delco-Remy 
means and what the company 
manufactures, completely describ- 
ing the new parts assortments, 


new coil assortments, new “hi- 
output” generators and other lead- 
ing items. It also shows the pros- 
pective dealer the degree of co- 
operation that is extended by the 
United Motors advertising depart- 
ment with samples of its national 
advertising wall hangers, window 
banners and dealer announce- 
ments. 


St. Louis Salesman Wins 


Contest With 46 Sales 

ST. LOUIS.—E. J. Helligers, of 
South Side Buick Co., was the 
winner of Buick golden nugget 
sales contest in this district and 
last week was presented with the 
capital prize, a Buick 46 special 
coupe. W. F. Hufstader, general 
sales manager of Buick, made the 
presentation. 

Helligers sold 46 units during 
the contest, Feb. 21-Apr. 20, 
which resulted in sales by Buick 
dealers of 42,099 units. The suc- 
cess of the contest was celebrated 
by a banquet at the Coronado 
Hotel. 





Issues First Annual Report to Its Employe 


Chart Reveals Division | 
| 


Of Corporation Sales Dolla 


NEW YORK.— General Motors 
Corp. has just issued its first an- 
nual report to employes, com- 
menting upon the corporation’s 
1938 business from the standpoint 
of development particularly inter- 
esting to its 200,000 workers. The 
report takes the form of a liber- 
ally illustrated eight-page insert 
in “GM FOLKS,” the employes’ 
monthly pictorial magazine. 

Among the questions discussed 
in the report are: How was busi- 
ness 
were there? What was the total 
payroll? What was the amount of 
taxes the business paid? How 
profitable was the business? How 
was the sales dollar divided? 

An important feature of the re- 
port is an illustration showing 
how the sales dollar was divided. 
A “business tree” splits up the 
total sales dollar into its various 
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COMFORT MADE TO ORDER 


in the 1939 BODY by FISHER 


’S not easy to make a steel body comfortable for 
I cunmtaiee for short people and tall ones, for those 
who like lots of fresh air and those who prefer it in 
smaller quantities, for drivers who want a safer range 
of visibility and passengers who want to see more 


scenery. 


But it can be done! 


Fisher engineers proved that when they designed the 
new Body by Fisher for the 1939 General Motors cars. 


Take the matter of increased visibility. For example, 
in the La Salle sedan illustrated here, there’s an actual 
increase of 412 square inches in total window and 


windshield area! 


Then consider what’s been done to settle the problem 
of differences in stature. Not only are front seats ad- 
justable forward, backward, up and down — but even 
the rearview mirror is more efficiently placed so youcan 
better see the traffic behind, regardless of your height. 


While as for passengers’ personal fresh air prefer- 
ences, new regulators now make famed Fisher No 
Draft Ventilation still easier to adjust to everyone’s 


individual comfort. 


In these and many other ways, the new Body by Fisher 
puts comfort on a “suit yourself” basis. And with its 
wider seats, roomier interiors — its insulation against 
heat, cold and noise — you’re always sure of easy, 


restful riding. 


Mentally, too, you’re at ease — in the solid, silent 
security of Body by Fisher’s Unisteel construction. 


So obviously it pays to heed what smart 
motorists everywhere are saying, “For 
39, better pick the car with Body by 
Fisher”— which means a General 
Motors car, of course. 


| CENERAL 
MOTORS 





@ ALL THE AIR anybody wants—or as little. That’s the beauty of 
improved Fisher No Draft Ventilation. New regulators now make 
it easier than ever for passengers to control the circulation of air 


to their individual tastes. New Ventipane locks protect the car 


and its contents. 


a 


@ “LOOK AT LA SALLE,” the stylewise are saying. Step in and 
look out of it, too. Its Body by Fisher has new visibility. The total 
window and windshield area of La Salle four-door sedans, for in- 
stance, is 412 square inches larger than last year. The windshield 
alone is 30% larger. 


















ON GENERAL MOTORS CARS ONLY: CHEVROLET + PONTIAC - OLDSMOBILE - BUICK - LASALLE + CADILLAC 


in 1938? How many jobs| Taxes Seen 


outgo items, the size of 
branches of the tree indicating th, 
relative importance of each, } 
brings out that materials, gy. 
plies, freight, etc., account for 506 
percent of the total outgo, 4) 
wages and salaries, other tha, 
those of executive management 
are second in importance with » 
percent. The complete sales dolly 
outgo includes: 


Materials, supplies, etc..... 508°. 
Wages, salaries other than a 
executive management 28,0 | 
Dividends ...... wes os : 
For renewal of plants, 
equipment ones 44/ 


Left in business weve 27 
Pay of executive management... 05 


Pointing out that “Jobs Depen; 
on Customers,” the report de. 
clares: “The amount of work 
be done in General Motors las 
year was less than the year be. 
fore because we had fewer cy.) 
tomers. Sales of cars to dealers jp) 
the United States dropped 44 per.) 
cent and sales in dollars of all oy 
products fell off 34 percent, com. 
pared with 1937. Number of job; 
in the business was 28 percen} 
less than the year before. The 
average number of men an 
women employed in General Mo. 
tors last year was 189,000.” ' 

Partners in the business includ! 
the people who sell and servi: 
the products as well as the peopk 
who transform raw materials int 
useful products, says the report 
and in this connection attentior 
is called to the fact that 20,00 
General Motors car dealers, ani 
thousands of merchants sellin 
other GM products in virtually 
every neighborhood across th 
country, perform an_ important 
function. 

“And speaking of partners,” the} 
report continues, “we must not 
overlook the fact that 390,00 
partners own GM. General Motor 
is one of the most widely ownd 
of all American business organizs- 
tions. Our stockholders come from 
every state in the Union, and 
from almost every county. Ther 
are from every walk of life. Th 
great majority of them are smd 
investors. There are many mor 
stockholders than employes. Thou- 
sands of employes are also stock- 
holders.” 

The role of research in assur 
ing the future of the business ani 
those connected with it is stressed 
the report declaring that “through 
research in materials and meth-| 
ods, and research into customers! 
needs, we are constantly trying it 
General Motors to do a better job! 
and build confidence in our prod- 
ucts and our company.” 


Kuhl Is Elected | 


As President of | 


Milwaukee Assn. 


MILWAUKEE.—Board of direc’| 
tors of Milwaukee Automotive 
Trades, Inc., has elected the fol- 
lowing officers: 

President, Frank J. Kuhl, Kuh 
Motor Co.; vice-president, Oscal} 
Braeger, King-Braeger Co.; secre-| 
tary, Aad Dahl, Dahl Motors. 
treasurer, Frank J. Edwards, E¢- 
wards Motor Co. 


General Tire Appoints 


Two New Representative: 

AKRON.— Promotion of tw? 
sales representatives in the eastern! 
sales division of the General Tir 
& Rubber Co. is announced } 
Howard A. Bellows, eastern di 
vision manager. H. T. Rattigan, © 
Philadelphia, is to have charge “| ° 
sales of accessory and_ specié 
products in the eastern divisi0! 
He has been a member of tht 
General Tire sales force for th} 
past seven years. 

J. J. Muckenhoupt has been ap” 
pointed division truck tire ma 
ager for the eastern division. F* 
the past year Muckenhoupt h 
represented the General Tire & 
Rubber Co. in Connecticut. 
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" DEALERSHIP IS a 
- pROFITABLE BUSINESS 
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# A BROAD RANGE OF PRICES, WIDESPREAD POPULARITY 
Pa OF OLOSMOBILE PRODUCTS AND FAIR DEALER POLICIES 
i MAKE THE OLDSMOBILE FRANCHISE ONE OF THE 

ce MOST VALUABLE IN THE INDUSTRY 
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O weak link in an Oldsmobile dealer’s 
N setup. Everything —from product pop- 
ularity to factory co-operation—dovetails 
together into a practical, wide-open oppor- 
tunity to make money. Olds cars have tre- 
mendous public appeal. They are priced for 
the volume market. Discounts are liberal and 
territory is protected. Cars are distributed 
only on order and warehouse stocks are main- 
tained at strategic points to fill emergency 
requests. But why go further? Note the ten 
points listed at the right and you'll see why 
the Oldsmobile franchise is acknowledged as 
one of the most advantageous in the entire 
industry. Now, consider the fact that Olds- 
mobile policies are among the fairest and 
soundest of all from the standpoint of the 
dealer himself, and you’ll get an added in- 
sight into the profit-making possibilities of an 
Oldsmobile dealership. If vou’re an automobile 
merchant looking for a broader opportunity, 





an independent garage proprietor or a success- 
ful salesman desiring a money-making busi- 
ness of your own, get in touch with Oldsmobile. 
Oldsmobile has desirable territory available 
for men of experience and standing—and 
you have an opportunity to GO with OLDS! 


GET THIS BOOK! 


“An Oldsmobile Dealership is a Prof- 
itable Business” is the title of a book 
that explains in detail the advantages 
and value of the Olds franchise. 
Send coupon below for a copy of this 
book. It’s yours for the asking, in 
confidence and with no obligation! 


D. E. RALSTON, General Sales Manager, 
Oldsmobile, Lansing, Michigan. 


I'd like to know more about how it would pay me to 
GO with Olds! Please send me your Franchise Book. 


Name 


Street Address 


City State 


GO wirn OLOS / 


THE RED HOT CINE FOR ‘39 


. Protected Territory 
- Cars Distribute Oo 
Order me on 
5. Warehouseg 


Cc 
gency Orden” for Emer- 


6. Thirty-c; 


™ 
Phi Service Policies 
Ogrestive Sales Pro 
SSistance maton 
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Studebaker Service Plaques 
Awarded 24 More Dealers 


SOUTH BEN D.—Studebaker 
Corp. has just completed presen- 
tation of 24 continuous service 
plaques within a period of a few 
weeks. The total number of years 
covered by the presentations ap- 
proximates 300. 

The practice of presenting 
plaques to Studebaker dealers for 
service periods, ranging from five 
to 25 years, began more than a 
dozen years ago, and since that 
time the total number of presen- 
tations made has mounted to sev- 
eral hundred. The plaques are 
made of bronzelike metal framed 
in dark metal, with the center 
plates engraved with the dealer 
or dealership name and the num- 
ber of years of loyal service. The 
presentations are made by the re- 
gional manager after the dealer 





“We do people a bi 
Guards,” writes Stark 

dealers of Detroit, Mich. “I feel it my duty as one who 
serves the public to tell them how marvelous LifeGuards 


are. 


has completed five, 10, 15, 20 or 25 
years of association with Stude- 
baker. 

Similar plaques are presented 
to regional managers. Most recent 
recipients of these plaques are C. 
H. Monahan, Omaha regional 
manager and S. B. Cochrane, 
South Bend regional manager. 
Both men have completed 15 years 
of service with the corporation. 

Here are the other presentations 
made in the past few weeks. 
Twenty-year plaques were 
awarded to Clark Motor Co., 
Hutchinson, Kan.; Mike Reviglio, 
Walsenburg, Colo.; and Fleischli 
Garage Co., Cheyenne, Wyo. Five 
dealers are recipients of 15-year 
plaques. They are: Armacost Auto- 
mobile Co., Kansas City, Mo.; Bell 
Motor Co., Salina, Kan.; Swan Mo- 


a 


favor when we sell them Life- 


ickey, one of the leading Ford 


So many people know about LifeGuards that they 


are bringing us a fine profit!” 





VERY car owner wants safety...every car dealer 
E wants extra profits. That’s why LifeGuard busi- 
ness is booming among motor car dealers. 


And that’s why Goodyear is focusing so much of 
its tremendous advertising program on the new car 


dealer! 


Never before has a new satety device been so thor- 
oughly pre-sold to motor car buyers! Never has there 
been merchandise with a more powerful sales appeal 


... Safety! 


Today, 8 out of 10 motorists know about Life- 
Guards. That’s indicated by a series of recent surveys. 


tor Co., New Bern, N. Car.; South 
Side Garage, West Chicago, II1.; 
and the Heeter Motor Sales, Gary, 
Ind. 

Six 10-year plaques were pre- 
sented as follows: Beman, Inc., 
Rocky Ford, Colo.; Wannalanc:t 
Garage, Inc., Lowell, Mass.; Oscar 
G. Snipen, St. Louis, Mo.; Willis- 
ton & Ireland Garage, Kingman, 
Ariz.; J. H. Adams, Alhambra, 
Calif.; and John Raymer & Co., 
Reardon, Wash. 

Eight establishments were pre- 
sented with plaques honoring their 
five years of association with the 
corporation. They are: Grampp 
Motor Sales Co., Davenport, Ia.; 
Riley & Weinrich, Chillicothe, O.; 
H. E. Best Co., Dover, Del.; Tyler 
Motor Co., Tulare, Calif.; Walter 
Duckwall, Anderson, Ind.; Bus- 
chow Motor Co., Wichita, Kan.: 
Becker Super Service Station, 
Ashland, Kan.; and Fred Martin, 
Garfield, Kan. 


... that’s why alert car dealers are making 


real money selling LIFEGUARDS!”’ 


Says STARK HICKEY 


FORD DEALER, Detroit, Michigan 
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pliers Take Big Role at N.Y. Faiy 


Novel Displays, Buildings 
Attracting Major Attention 


Special to Automotive News 

NEW YORK.—AIl major auto- 
motive feeder industries will be 
represented at the New York 
World’s Fair of 1939, opening here 
today, and many of their displays 
will in some respect serve to fur- 
ther attract attention of visitors to 
the far-reaching economic im- 
portance of the automotive in- 
dustry. 

Suppliers of metals to the auto- 
motive industry will tell their 
story to the public through ex- 
hibits in the Metals building. 

Exhibits demonstrating the role 
of steel in every-day life will be 
staged in the United States Steel 
Corp. building. The building it- 
self is a huge stainless steel dome 
supported by outside girders. Also 
representing the steel industry 
with exhibits will be Bethlehem 





And these surveys also revealed that 3 out of 5 new 
car buyers in 1938 would have bought LifeGuards if 


the salesman had asked them! 


You're passing up a lot of extra profits if you don’t 
handle LifeGuards. You're losing a lot of business in 
your salesroom ... and a great deal more in your service 


department. 


Send for the facts ...to the Goodyear District Office 
nearest you... or direct to R. S. Wilson, Vice President 
in Charge of Sales at Goodyear, Akron. 


Facts about the LifeGuard Market! 


Recent surveys indicate that: 

80° of all motorists now know 
about the new LifeGuard which 
ends blowout dangers. 

38°. of LifeGuard owners have 
incomes of less than $3,000 a year. 

80°. of LifeGuard owners have 
cars in the low- or mecium-pric.d 


classes. 87‘: of these cars are three 
years old or less. 


60% of 1938 new car buyers say 
they are interested in buying Life- 
Guards. 


But only 1 new car buyer in 20 
has been asked to buy LifeGuards— 
so the market hasn’t been scratched. 


For Complete Motoring Safety... 4-Wheel Brakes... All-Steel Body... Safety Glass... and 


LIFEGUARDS 





LIFEGUARD is a trade-mark of The Goodyear Tire & Rubber Company. 


































































Steel, the Jones & Laughlin Steg 
Co. and others. 

How nickel and its alloys haye 
contributed to industrial ang 
scientific progress will be told a 
the fair by the Internationa) 
Nickel Co., Inc. The E. I. du Pop; 
building will feature the Wonde 
World of Chemistry, with many 
animated displays illustrating the 
economic significance of the com. 
pany’s operations and _ policies 
Uses of the company’s product: 
will be dramatized with puppe: 
shows. 

Visitors to the Industrial Scieng 
building will see an_ exterio: 
mural by Eric Mose, in collabors. 
tion with Jose Ruiz de Rivera, o; 
Chemicals and Plastics. The jp. 
dustrial uses of plastics, sulphy 
and other products will be show: 
in exhibits. 

The Glass building, architecture 
of which is featured by a glas 
block tower, will include display; 
showing glass blowing, glass fiber 
spinning and the history of glas 
manufacture. Exhibitors _ repre. 
senting the glass industry at the 
fair include Owens-Illinois Glas 
Co., Pittsburgh Plate Glass (Co. 
and Glass, Inc. 

Industrial and domestic ap. 
plications of minerals will k 
shown in the Johns-Manvilk 
building. Displays will illustrat: 
the uses of mineral products fo: 
insulation, fireproofing, weathe 
protection, accoustics control an 
other varied applications. Th 
building includes an education 
movie theater. 

Electrical developments will & 
shown fair visitors by Gener 
Electric Co. and Westinghous 
Electric and Mfg. Co., both o 
which have their own individu 
buildings. 

In addition to the exhibit of th: 
Bendix Aviation Corp., the presi: 
dent of that firm, Vincent Bendix 
is sponsoring a detailed reprodu- 
tion of the Golden Pavilion ¢ 
Holy Potala-su, one of the mao 
famous of Manchu temples. 

Exhibits dramatizing the co: 
tributions of petroleum to humz 
progress will be shown in th 
Petroleum Institute Industr 
building. 

Also among the exhibitors wi 
be the American Chain & Cabi 
Co., American Hardware Corp. 
Bakelite Corp., Bemis & Call Co. 
Copper & Brass Research Assn. 
A. C. Gilbert Co., Rohm & Haz 
Co., Timken Roller Bearing Co 
Yale & Towne Mfg. Co., Inger 
soll Steel and Disc division 0 
Borg-Warner Corp., Overheat 
Door Corp., the Stanley Works ant 
others well known to the auto 
motive industry. 


292A 


ADAMS BANS 


MACHINE GRIEF WITH NICKE! 





Building modern heavy-duty m* 
chine tools demands particular at 
tention to materials of construc: 
tion. For example, the gear hob- 
bers, thread millers and other me 
chines made by the Adams Com 
pany, Dubuque, Iowa. This highly 
stressed, high speed equipment, re 
quires strong, wear-resistant steels 
to assure lasting, accurate alig 
ment in precision operations. 

least 24 parts of each Adams m* 
chine, including such vital units # 
main drive shaft, gears, spindles 
hob arbor, et 
are made from 
Nickel alloy ste 
forgings. 


INTERNATIONAL 
NICKEL COMPAN! 
INC. New York, N.'. 
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Some 43,000 New Yorkers who bought new cars in 1938 were asked by Record- 


até ing and Statistical Corporation what newspapers they read and which they prefer. 


ss pt ln 


ant This information is of vital importance to every automobile manufacturer. It 


helps him make his New York advertising dollars do a real selling job. 


‘ 
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Here, for instance, are some of the facts the survey* shows. 


1 56% of all the people who bought new Fords read The New 
Ua 


York Times—27% more than read any other newspaper. 


di > The Times is the first choice of more of these people than are 


any two other New York newspapers. 


3 Among buyers of all makes of cars combined (as well as 


among Ford buyers alone) The Times is by far first choice. 


Numerous surveys of this kind have been made for the guidance of automobile 
advertising executives. Year after year, they show the same thing—that The Times 


orp. reaches more New Yorkers who buy new cars than any other newspaper. 


Tae Reiteration of this point by survey and by experience explains why The New York 
Times publishes more automobile advertising than any other New York news- 


¢ paper... why extra schedules in The Times bring extra sales and extra profits. 


The New Pork Times 


“ALL THE NEWS THAT'S FIT TO PRINT” 
GENERAL MOTORS BUILDING - DETROIT - MADISON 3880 


* QUESTIONNAIRES were sent to every individual buying a new car 
i New York City during the months of March, April, May, June, 
July, November and December, 1938, asking two things: which 
New York newspapers they read regularly, which one they prefer. 


Of 43,000 mailed out, approximately 25% were returned. 
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BE SURE TO READ THE NEW YORK TIMES EVERY DAY YOU RE UMN Ew YORK FOR THE WORLD'S FAIR 


ITS ADVERTISING COLUMNS WILL GUIDE YOU TO THE THINGS ¥ TO 0O AND SEE WHILE HERE 
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Motor Exhibits Steal 
Show at N.Y. Fair 


Special to Automotive News 

NEW YORK.—Advance predic- 
tions that automotive interest will 
feature the New York World’s 
Fair were more than confirmed as 
the huge exposition got under way 
this week, with the “Highways and 
Horizons” exhibit of General Mo- 
tors Corp. claiming the highest 
attendance mark of any single at- 
traction. 


Interest evidenced in the auto- 
motive displays by General Mo- 
tors, Ford, Chrysler, Goodrich and 
Firestone is running proportion- 
ately ahead of the most optimistic 
preliminary anticipation of observ- 
ers, despite the fact that general 
attendance at the fair’s opening 
fell below the advance estimates 
of officials. 


The GM exhibit, which em- 
phasizes industry’s contribution to 
national walfare, proved to be the 
star attraction of the entire fair 
during its opening days. Tabula- 
tions showed that 71,000 visitors 
on Sunday alone had been taken 
for a ride into the future on the 
“futurama.” Central feature of the 
GM display, this 35,000-square- 
foot “futurama” is Norman Bel 
Geddes’ conception of how Amer- 
ica and its highways will appear 
in 1960. Visitors see and hear it 
described as they ride for a third 
of a mile on moving sound chairs. 


AUTOMOTIVE NEWS, SATURDAY, MAY 6, 1939 


that the same will probably be 
true here because of the circuitous 
routes followed by the dollars of 
fair patrons. 

Because of the unusual interest 
attracted by the automotive ex- 
hibits, automobile dealers are now 
regarded as likely to benefit even 


more from the fair than had | nation. 


Total general attendance at the! © 


fair during its first three days was 
announced by officials as 846,556. 
This is considerably less than had 
been expected, the opening day’s 
attendance being only 605,504 in- 
stead of the 1,000,000 or more an- 
ticipated. Threatening weather, 
plus the fact that the amusement 
section and some other attractions 
have not been fully placed in 
operation, is cited as contributing 


to the light general attendance so | 


far. 


With the exposition now past 
its debut stage, officials and par- 
ticipants are more optimistic than 
ever regarding its future. Because 
they have drawn a greater pro- 
portionate interest from the visi- 
tors than had previously been 
hoped for, the automotive repre- 
sentatives at the fair are, of course, 
among the most optimistic of all. 

While there already has been 
much comment on noticeable busi- 
ness impetus in the New York 
area as a result of the fair, most 
key observers are withholding 
comment until later. It is gen- 
erally felt that the most import- 
ant business upturn to be felt in 
this area from the fair dollars will 
not be measurable with accuracy 
for some time. In this connection 
it is pointed out that the effect 
of the Chicago fair on retail trends 
was slow in materializing and 


Claypool Heads 


Memphis Dealers 
For Fourth Time 


MEMPHIS, Tenn.—W. H. Clay- 
pool, secretary-treasurer of Bluff 
City Buick Co., was elected to his 
fourth term as president of the 
Memphis Automobile Dealers 
Assn. this week. 

Other officers named are Van L. 
Birch, president Birch Motor Co., 
vice-president; W. A. Connaugh- 
ton, president, Union Chevrolet 
Co., secretary-treasurer. 

Board of directors’ includes 
Horace H. Hull, president, Hull- 
Dobbs, Kensinger Co.; R. R. Price, 
president, Southern Motors, Inc.; 
Van L. Birch, W. H. Claypool and 
W. A. Connaughton. 





Automotive Wholesalers 


Note Business Gains 


WASHINGTON. — Marked im - 
provement in the business of auto- 
motive supplies wholesalers con- 
tinued during March, figures com- 
piled by the U. S. census bureau 
disclosed this week. The increase 
in dollar sales over February’s 
was 15.8, according to reports from 
215 firms, and 8.1 percent above 
March last year. 


previously been expected. With 
thousands of persons having the 
advantages of new automobile 
models pointed out to them at the 
fair, dealers in this area are cer- 
tain to be on the receiving end of 
a favorable reaction. And, of 
course, they will share with other 
retailers the indirect sales impetus 
of the increased money being 
placed in circulation. 

Dealers in other areas also will 
benefit from the automotive in- 
terest being stimulated at the fair 
and which will be carried home 
by visitors from all parts of the 


Motor Exports 
Increase 12.5% 
During March 


WASHINGTON. — Automotive 
exports in March were valued at 
$29,608,151, an increase of 12.5 
percent over the $26,312,197 re- 
corded in February, the U. S. com- 
merce department announced this 
week, noting a general improve- 
ment in the overseas demand for 
passenger cars, trucks and mis- 
cellaneous items. 

Among the exports passenger 









cars and chassis accounted for 17. Ne 
874 units, valued at $11,165,449) 

compared with 16,040 units Valued \ 
at $9,907,164 in February; truck, 
buses and chassis totaled 19 045 
units, valued at $7,800,590, com. 
pared with 11,135 units valued x 
$6,927,375; while the valuation on 
parts, accessories, garage and sery, 
icing equipment and other items in 
the miscellaneous group amountej 
to $10,642,126, compared with $9. 
477,658 in February. 


During the first quarter of thi 
year the country’s automotive ey. 
port trade was valued at $78,289. 
332, or 4.6 percent above 1938, | 
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eye all one family .t 


For the fifth suceessive vear the automotive TEESE spent more money to 


reach this tightly-knit CBS family than-it spent on any other network, Indeed i 
in 1938 the automotive industry spent more money on CBS than on all other net- yi 
works combined! Continuously since 193-4 more of the country’s lareest advertiser i 

the shrewdest buyers of advertising facilities —chose CBS than AVRO) I 
work. To CBS. cliffedweller and corn-husker are one family. listening. day and \ 
night. under the vast roof of radio. Over 26,000,000 American families live and 1 
listen to CBS. in its primary listening areas alone —farm and villaee families i 
the million: town and city families in still more millions. ‘ 





Veb. ‘Little NRA° 
| will Get Test 


In Dealer Suit 


LN, Neb. — Constitution- 
onst the Nebraska automobile 
dealers “little NRA” law is to be 
n the courts. A suit has 
ed in the Lancaster dist- 
‘ rt by Will and Sam Bloom, 
Se business as the Bloom 
automobile Sales Co. of Omaha. 
Their license to sell motor ve- 
hicles was recently suspended for 


0 you! 
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Tire Casing Stocks ;.. 
Rise in First Quarter 


istrator of the act, on the advice 
of his advisory board. The charge 
against the Blooms was that they 
had sold a new car with only a 
used car license. 

The following claims are made 
in the petition filed in the district 
court: (1) That application of the 
license law violates both the fed- 
eral and the state constitutions in 
depriving the Blooms of property 
without due process of law and | 
without compensation; (2) That! 


| 


they have been denied the equal | 


| E. E. Bredenberg, 


citizens; and (4) That the defend- 
ants have undertaken to regulate 
and control a business not of pub- 
lic interest. 

Members of the advisory board, 
Henry Bom- 
gardner, T. F. Kinman, Frank 
McFadden and Frank A. Roehl, 
were made co-defendants along 
with Tilley. 


William C. Yena 


SOUTH BEND.—William C. Yena, 
65, died here this week. He was em- 


Special to Automotive News 


WASHINGTON.—Distributors of 
automobile tires and tubes held 
stocks of 6,763,000 tire casings and 
6,643,000 inner tubes on Apr. 1, 
according to a quarterly survey 


protection of the law; (3) That) Ployed by the Studebaker Corp. for | prepared by the U. S. department 


f certain privileges and restrictions | a 
15 days by A. C. Tilley, admin-|have been granted to special | 


years, the past several years being 
superintendent of the administration 
building. 


(BS dominance in the urban seement of thisaudience has been acknow|- 
edged for years. And now a new study measures the dominant CBS position in 
rural America as well. Conducted by impartial investigators, the study reports that 
87° of all rural families interviewed listen regularly in the evening to CBS: 72‘ 
in the daytime —an audience, day and night. greater than that of any other net- 
work. And the farmer listens to the “city programs : 80.9% of all rural families 
interviewed heard Major Bowes*: 71.8% heard Eddie Cantor. Bingville and Brorrx- 
ville are of equal TRE Ce ke creer RCO LL America’s automobiles! 


* 7 
Sponsored for 31 consecutive months by the Chrysler Corporation, 


Columbia Broadcasting System 


THE WORLD'S 


LARGEST 


RADIO NETWORK 


of commerce. 
These stocks compare with dis- 
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tributors’ inventories of 6,493,000 
casings and 6,777,000 tubes on 
Jan. 1, 1939, and stocks of 6,927,000 
casings and.7,677,000 tubes held 
by distributors on Apr. 1, 1938. 
Stocks of casings held by retail 
dealers on Apr. 1 totaled 3,018,000 
and stocks of tubes held by these 
dealers on that date totaled 3,460,- 
000. This compares with stocks of 
2,735,000 casings and 3,445,000 
tubes held by retail dealers on 


Jan. 1, 1939. Stocks of casings held 


| by dealers on Apr. 1, 1938, totaled 
| 3,007,000 and stocks of tubes held 
by dealers on this date totaled 4,- 
021,000. 

Stocks of casings held by oil 
company distributors totaled 1,- 
725,000, on Apr. 1 as compared 
with stocks of 1,838,000 casings on 
Jan. 1, 1939, and stocks of 1,869,- 
000 casings held by these distribu- 
tors on Apr. 1, 1938. Stocks of 
tubes held by oil company dis- 
tributors on Apr. 1, 1939 totaled 
1,626,000 as compared with stocks 
of 1,733,000 tubes on Jan. 1, 1939 
and stocks of 1,918,000 tubes held 
by these distributors on Apr. 1, 
1938. 

All other distributors, including 
mail order companies, retail chains 
and manufacturer-distributors held 
stocks of 2,020,000 casings and 1,- 
557,000 tubes on Apr. 1, 193%. This 
compares with stocks of 1,920,000 
casings and 1,599,000 tubes held 
by these dealers on Jan. 1, 1939 
and stocks of 2,051,000 casings and 
1,728,000 tubes which they held on 
Apr. 1, 1938. 
| Total stocks of casings held were 
higher than the stocks of tubes 
held by distributors, for the first 
time in the quarter ended Apr. 1, 
1939. 

Another item of importance 
mentioned in the survey is the 
concentration of tire casings to 
fewer sizes, bringing about a re- 
duction in the number of sizes 
that distributors are required to 
carry to meet the needs of tire 
| users. 


‘Attendance Rises 
At GM Exhibit at 


Golden Gate Fair 


SAN FRANCISCO. — Experien- 
cing a marked upswing in attend- 
| ance, approximately 65.000 per- 
sons visited the General Motors 
exhibit at the Golden Gate Expo- 
sition the past week-end, accord- 
|ing to David P. Harr, exhibit 
manager. 

The dramatic research show in 
the exhibit, which tells the story 
of progress in American industry 
by means of actual demonstra- 
tions on a stage, continues to be a 
stellar attraction to visitors. 

An assortment of new plastic 
materials, many of them still in 
the experimental stage, but which 
automotive engineers predict will 
find many places in the design 
|and construct‘on of the automo- 
| bile in the future, has just been 
| received from the General Motors 
|research laboratories in Detroit, 
|}and now is being exhibited by the 
| research engineers at the exhibit. 
| Visitors are intrigued by the 
|}story of what happens inside the 
combustion chamber of an auto- 
mob'‘le engine, as demonstrated in 
the science show by Robert 
Strauss, research engineer. 

Chevrolet, Pontiac, Oldsmobile, 
Buick, Cadillac and LaSalle car 
divisions of General Motors each 
have product displays. Exhibits of 
Frigidaire household appliances 
and commercial refrigeration 
equipment, Delco - Frigidaire Air 
Conditioning units, and displays 
of the AC Spark Plug, General 
|Motors Acceptance Corp. and 
|General Exchange Insurance 
Corp. complete the exhibit. 

Wins Promotions 


PITTSBURGH. — The Westinghouse 
Electric and Mfg. Co. announces that 
R. B. Mildon, vice-president. formerly 
in charge of the East Pittsburgh di- 
vision, moves to Pittsburgh headquar- 
ters of the company to assume special 
sales assignments. Appointment of A. 
C. Streamer as general manager of the 
East Pittsburgh division was an 
same time 


|} nounced at the 
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° dividend rate. It is proposed 

issue 34,000 shares of a new stoc 

Readjustment to Be Sought to be known as prior preference 
stock, no par, convertible into 


AKRON. — As a sequel to the)31, 1938, amounted to $1,032,150, | Common stock and redeemable out 


purchase and retirement of its en-| 3—Contingent liabilities which | 0f @ sinking fund at $50 per share. 
tire funded debt of $2,350,000 last} on Oct. 31, 1938, amounted to| This stock will be cumulative as By Pete Wemhoft 


Dec. 28, the Seiberling Rubber Co. | $932,861. to dividends of not more than | Nqmed the other to be used for soup 


inf ; as : aes $2.50 per annum. It will be the transmission. 
informed stockholders this week| 4—Extraordinary federal income company’s senior security since| Gerry England, former head of 


th Dimension 


en) 
The News of Automotive Advertising 












































a ce lua aan ae = a a ee gp othe arrears there are no bonds or other| National Advertisers, Inc., Grand nen wh be Gann highest — 
put to a vote of the stockholders| thereafter) resulting from the|U"ded debt outstanding. Rapids, Mich., has been appointed | compiling of coverage data a ete dust 
at a special meeting here June 1.| “book profit” to the company N. Y Sevties Gannl advertising manager of Electric |listener reaction, rather tha ae ren | 

Approval of the plan will place|tepresented by the difference be-|*‘* *+ VEFVICE Speeded Auto-Lite Co., Toledo. technical research work. This e,4> Also it 
the company—the seventh largest|tween the face amount of the By American Airlines — perimental television developmen, time in t 
in the industry—in a_ position] Company's former Class A 6 per-| DETROIT. —Highlight of im- Television program will be put into effed|: 


where the payment of dividends cent debenture notes ($2,350,000) | proved air service, both east and| Earle C. Anthony, California immediately upon receipt of datfary com] 
might be resumed at the earliest|2"d the amount of the purchase | west from Detroit, was the inaug-| gistributor for Packard, this weck | including in the forthcoming} month las 
possible moment, according to| Price paid therefor ($752,000), the| ural trip this week of “The Exec- d tentative plans for the |Craven report, and the officiaf weekly wa 
President J. P. Seiberling in his|@"ticipated tax being approxi-|utive,” new deluxe nonstop De- | 20DOUNCeS "eta ve ee ion. KFI. | granting of license by the Fcc-{were uP 21 
letter to the stockholders. mately $475,000. troit-New York flight of American |¢Mtry, of his radio division, KFI- | iy ay said ‘| Hourly | 
Dificulties, which the blen ie 5—Increasing the working capi-| Airlines, Inc. KECA, into the field of television. y . tive indus 
designed to overcome cai de: ~| tal of the company adequate to its} “The Execut've” leaves Detroit| Harrison Holliway, general man- Ma 
1—Adi 7 ; growing needs, which capital was|at 4 p. m. daily except Saturdays, | ager of the radio division, said the & 
—Adjustment of the burden-| materially depleted on Dec. 28, arriving New York at 6:55 p. m.| Anthony organization has leased| More than half a million ow. 
— dividend rate on the com- 1938, to the extent of $752,000 by| Returning, the flight leaves New | the entire 14th floor of the Bekins | >rs of late-model Chevrolets this 
pany'’s present 8 percent cumula-| paying out that sum to effect the York at 5:30 p. m., arriving De-| Van and Storage building, Holly- | week will receive a new Pictur 
tive preferred stock. purchase of the company’s Class |troit at 8:59 p. m. The new trip | wood, for the construction of an magazine through | their 
2—Adjustment of the large ac-| A 6 percent debenture notes. is in addition to the six other|experimental visual broadcasting | Gheyrolet dealers “Friends Mag,.f industry | 
cumulated dividend arrearages ex-| The plan calls for an amend- |daily New York schedules. station. The lease includes use of| 7.» 4 94-pa A al 
isting on the company’s present 8}ment to the company’s certificate] Improvement in service to Chi-|the two towers already installed = oe page publication 
percent cumulative preferred] of incorporation which will enable|cago, St. Louis, Texas and the|on the roof of the building, one | Printed in color, is a magazine of 
stock, which arrearages on Oct. it to issue n>-w stock and to re- west coast was also made. to be used for visual broadcasting, | Seneral interest to motorists 
nnn en ee en nn ne ne a sports fans, women, hobbyists and 


te ae Sate IE — 
Mailed from Detroit to a list of 
To 


names selected by Chevrolet deal. 


ers, new mag will go out monthly. 
Pix will comprise bulk of editorja} 
matter, several specific fields be. 
ing covered in each edition. 4 DETRO 
women’s section, movie reviews, a 


local 





hobby division, and a_ monthly} "cord, R 
photographic contest with a cashpsineer at 
award, are features of “Friends motor ve 


Magazine.” : r 

Highlights of first issue in- , 
clude baseball articles by Charley Jor a nev 
Grimm, former manager of the present 1 


TO BUFFALO AND CLEVELAND gee 
FOR AUTOMOBILES NOW IN OPERATION | Renmin = 


TRAVEL - BASEBALL - STYLES - MOVIES - Brivis 
HOBBIES - FICTION - FEATURES 





Here’s money-saving news for the automobile a in SE oe are covered by full ma- + tees eon 
industry. D & C automobile freighters leave “—“"  yine insurance. Traffic ea, Sea made 


“Friends”, which —~y its oa = 
Detroit daily. This economical, safe, dependable departments should make plans now to ship the re Tee Soe ee oe 


service offers many advantages to both shippers D & C way, and arrange their schedules accord- Cotenge cote got Se = 
° . ° man, tor ’ 
and dealers. Cars are handled carefully and good ingly. Dealers will find that shipment over the Hollywood column by Richard eal 
condition on arrival is guaranteed. All shipments lake is prompt and costs less. Francis, West Coast correspond: } mecting 
ent; a women’s page by Chat- | peajers 
lotte Morgan, New York writer, at the 1 
Take advantage of the daily Passenger Service and editor of the magazine's } roy w 
to Cleveland. Leave Detroit 11:30 P. M., ar- women’s section, and fiction and | yy 19 
rive Cleveland at 7 in the morning. Fare features. Sioux C: 
$2.50 one way. Round trip unlimited stopover Advertising will be restricted t0| gates V 
$4.00. Take your car if you wish for only $4.00. a center spreed on the Chevrolet | days’ se 
product, in order to provide ample} tertainm 
news and feature space. Eac Amon 


copy will carry the local dealer's 
name on the back cover. 


Polaroid 


First full polaroid sound film i 
three dimensions ever to be made, 
was previewed last week by 


Daily Passenger Service between Detroit and Buffalo will begin May 23rd 











LAKE LINES Chrysler Corp. officials in the spe 
T. J. McCarthy, CLEVELAND OFFICE cial theatre in the Chrysler Mo- — I 
Mgr. Automobile Division East Ninth Street Pier tors Bldg. at the New York Worlds a 
W. J. Hoffman, Gen. Agt., L. W. Patterson, S. L. Phillips, Gen. Agt. Fair and first public showing took} 0" 
Detroit, Michigan Gen. Freight Agt.., R. a Burnham, Gen. Agt., place on fair’s opening day, Apr. Alton: I 
Detroit, Michigan utomobile Division 30. Performances will be wee motive 

io : regular intervals in the theallt),. 

ee ee wew voRK OFFICE SADE I NTA OFFICE which seats approximately 350. ae 

: . lison, Agt., ‘s * “ % 
William Platt, Gen. Agt. Chanin Bldg. Automobile Division In Tune With Tomorrow | © | sales m 
J. P. Ranahan, Agt., Albert Warn, 2402 Market Street, oe eS ee ae Pe ee ae 

Automobile Division Gen. Eastern Agt. Rittenhouse 9868 making and assembly 0 to 

Automo outh car in a way that seems © 
bring the various parts —< a 

4a into the midst of the audienct 
‘7 S H i P A st D S AV E TH E D & C WAY which is one of the effects, 7 

; ; extraordinary reality accompls 
Detroit and Cleveland Navigation Company through the use of polaroid m= || 
terial. 
CAdillac 9800 se al 

45 






—And so off on a little s0 
journ to the West Coast. 
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i stry, stio d - 
Car Workers’ Wages Testu to Head | era"ttiowing "8 
7 ° § Motor Haulers 
Top U. S. During Feb. Use of rayon in tire fabrics was 
nual convention of the Washing- | this subject. 


Deluxe Service J. B. Fisher, chief engineer of 
e 
hington 
Of Was = another new development that 
jal to Automotive News | facturing and $18.85 in sawmills. 
Other officers 


SPARTA, S. C. (UTPS).— 
Audacious yeggmen who stole 
$18,000 from a local motor sales 
firm added insult to injury. 


They used a company truck 
to haul away a 1,000-pound 


Waukesha Motor Co., led the dis- 

SEATTLE. — With nearly 300|was fully discussed by Jerry D. 
Spec es: ama 
INGTON. — Hourly an It h hil 

wie ” ae ce cae ae safe containing the money. 


cussion on “Oil Burning Engines.” 
delegates attending, the 17th an-|Lang, of Goodyear, presenting 
arnings in the automobile 


and __ directors 


weekly earn S hourly and weekly earnings of | ton Motor Freight Assn. has just ere elected as follows: vice- 
oi) ttf omy ‘among the five se- | utomotive industry employes cash the robbers forsook the ||<l0sed its sessions here, ea presidents, C. C. Clark, Tacoma; 
ns ighes rer ; ; -™ , oO 

hig were the highest of the five indus- | safe and truck, returned and Homer J. Testu, manager Harold Mallory, Seattle, and John 


the durable goods manufactur- 
and el idustries surveyed by the U. 
haifc pureau of labor statistics. _ 

‘4lso it is shown that working | 
me in the automobile industry 
Tecif increased 20 percent this Febru- 
laifary compared with the same 


Petroleum Transportation Co., Se-|M. Carlsen, Tacoma; directors, S. 
‘attle, its president, to succeed/w. Northcutt, Tacoma; Geo. V. 
Lynn A. George of Snohomish. Eastes, Seattle; L. L. Lamb, Ta- 

The roundtable discussion plan|coma; L. A. George, Snohomish; 
'was used at the sessions, with a| Asal Strain, Kent; E. W. Hole- 
A feature story, spotlighting the suc- |jeading authority presenting the’ man, Mount Vernon; R. C. Marks, 
cessful operations of an outstanding | 4 rious operation and mainte-| Bellingham; R. S. Pollister, Seat- 
ihe Waa covilen “T kcaunbliee Mews. ‘nance problems, and new ideas in tle, and J. D. Harms, Seattle. 


tries studied, their weekly hours 
of employment were lowest. The | 
list on that point is as follows: 
37.5 weekly hours in foundries and | 
| machine shops; 36.5 in sawmills; | 
| 36.0 in brick manufacturing; 34.0 
\ing| month last year, while average | in blast furnaces and rolling mills; 
cialf weekly wage payments to workers | 1nd 33.5 in automobiles. 

c’|were up 21 percent. = a -— ————_$_—$ 
“tT Hourly earnings in the automo- Se . a ACORN AL 
tive industry this February were | SSS BR Oe ‘Lh ee Bie: eH way 

925 cents, compared with 84.0 | Pye + kt e ay ore a tal 

cents in blast furnaces and rolling | ae : HP eee ze y PY WG 

Vt-[ mills; 71.0 in foundries and ma- | abe 


drove one of the firm’s newest 
automobiles off the showroom 
floor. They escaped in the car. 


ti 


ot re . ha _ " 








Aa 

} 

cae Taek 
ee 


1 ge: $4 
ifchine shops; 54.0 in brick manu- | 
facturing; and 52.5 in sawmills. | 
Weekly earnings in the automobile 
industry average $30.80; against | 
$28.50 in blast furnaces and rolling | 
mills; $26.70 in foundries and ma- | 
chine shops; $19.40 in brick manu- | 


Railton in U. S. | 
To Plan New 


Speed Assault 


DETROIT.—Planning a new as- | 
sault on the world’s land speed 
record, Reid Railton, British en- | 
gineer and designer of the first | 
motor vehicle to exceed a speed 
of 350 miles per hour on land, | 
arrived in Detroit this week to 
make preliminary arrangements | 
for a new attempt to shatter the | 
present record of 357 miles per | 
hour, sometime in August. | 

Railton designed the car which 
the famous English sportsman, 
John Cobb, drove across a meas- | 

= jured mile at Bonneville Salt Flats. | 
Utah, last August at a speed of 
fractionally more than 351 miles 
per hour. 

Railton, his wife and two chil- | 
dren, are guests of C. B. Thomas, | 
vice-president of the Chrysler Ex- | 

/|port Corp., during their stay here. | 
-| Railton said that the new rec- 
ord-making attempt will be made 
at Bonneville Flats sometime in 
August by Cobb, who will use the 
same vehicle that he drove last | 
year—the Railton racer. The car | 
has been redesigned with mechan- | 
ical changes that it is believed | 
will make possible a speed “sub- | 
tantiolly higher than the present | 
record.” 


| 
‘ADA Convention | 


Opens Wednesday | 


DES MOINES, Ia.—Plans have | 
been completed for the annual | 
meeting of the Iowa Automobile 
Dealers Assn., which will be held 
at the Martin hotel, Sioux City, 
next Wednesday and Thursday, 
May 10 and 11. Mayor Loepp of 
Sioux City will welcome the dele- 








| 


Home-planning ; individual home-making multitude of needs, from garage to attic dence, The Evening Bulletin has gained 


is a Philadelphian’s greatest joy . .. the playroom. Here’ very manufacturer of and held its place as the leading daily news- 


gates Wednesday and after the 
days’ sessions a banquet and en- 
tertainment is planned. 

Among the speakers scheduled 
'o appear at the Wednesday ses- 
sion are: Tom B. Roberts, Des 
Moines; W. Earl Hall, Mason City; | 
Edward Payton, Cleveland analist:; | 
Wade Leach, GMAC, Detroit: 
ohn L. Flynn, Des Moines; Clar- 
a Landon, Sioux City; Harry 
Acxell, Automobile Manufacturers 
ssn., New York City; Mylan V. 
—. analist, National Associa- 
or of Sales Finance companies, 
Alten Senator Chas. B. Hoeven, 

on; Ray Sherman, editor, Auto- 
notive Merchandising, New York | 
at’ Harry Vicker, Des Moines 

William E. Holler, general 


‘ales manager Chevrolet, Detroit. 
oa 





LAUGH RIOT 
Of The Automobile Industry 
The 1939 
LAMPOON MAGAZINE 
4 Copi ee 0 
(not less aun uaude shipped) 


HANSER-LEVETOWN 
PUBLISHING CORP, 


selection of a place to live, the brightest 
adventure of a Philadelphian’s life. 

To understand how powerful this home 
instinct is among Philadelphia people, you 
have but to visit the showing of a sample 
single-family home in a new real estate 
development. 

Thousands upon thousands are attracted 
to these idealized homes. ‘Their cars choke 
the streets. People stand in line waiting 


their turn to see the newest in home 
beauty, comfort, convenience 
In no other citv in the country are there 


so many single-family dwellings —- with a 


automobiles and accessories, foods, home 
appliances finds a rich field for sales. 

For thirty-four years more people have 
heen reading The Evening Bulletin than 
any other Philadelphia daily newspaper. 

And they carry their interest into the 
advertising in The Evening Bulletin’s pages. 

Recent surveys show that the attention 
advertising receives in The Evening Bulletin 
is far greater than its lead in circulation 
would indicate. For with The Bulletin, 
they buy to read—and read to buy.* 

Without subscriber contests or premiums 


.. solely on reader interest and confi- 


paper in the City of Homes. 

The Bulletin’s circulation—all net cash 
paid—is 94.6% in the Philadelphia retail 
trading area. 

Consult your advertising agency about 
the advantages of circulation gained on 
reader interest, without subscriber contests, 
prizes or premiums. 

With The Evening Bulletin alone, you 
can reach more homes within Philadelphia 
than with any other newspaper, morning, 
evening or Sunday—at one of the lowest 
costs per reader anywhere! 

Details of recent impartial research on the attention 


ralue of advertisements in The Bulletin will be gladly 
supplied upon request. 
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Wis. Sets Up B 





Employers Given Equality; 
Registrations Made Public 


Special to Automotive News 

MADISON, Wis.—Bills pro- 
hibiting below-cost sales and 
abolishing the state “Little Wag- 
ner Act,” were signed this week 
by Gov. Julius P. Heil. 

The Peterson bill, No. 154, A, 
designed to promote equality of 
bargaining power between em- 
ployers and employes, prevent un- 
fair employment practices and 
settle labor disputes, was passed by 
the state legislature late last week. 


The measure sets up a Wiscon- 
sin employment relations board for 
administration of the act and out- 
laws all forms of secondary pick- 
eting. It provides that there can 
be no strike or labor dispute un- 
less a majority of the employes in 
a particular unit are involved and 
a total of 75 percent of all workers 
in a unit is necessary before an 
all-union or closed shop agreement 
can be made. 

It provides further that an em- 
ployer or employe can call for an 
election to determine the collective 





Safe Conference 


CHICAGO.—Sponsored by the 
Greater Chicago Safety Council, the 
Illinois Industrial Commission, the 
Institute of Traffic Engineers, the 


Keep Chicago Safe Committee and 
more than 50 co-operating agencies, 
the 17th annual Midwest Safety Con- 
ference will be held here Tuesday, 
Wednesday and Thursday in the Ho- 
tel Sherman. 








A new washer costs but a few 
pennies, and no present day 
house owner would tolerate a 


fixture requiring the replacement of an entire 
faucet to stop a leak. Accessibility and inexpen- 
sive replacement of wearing parts are accepted as 
essentials of all quality products. Our mechanical 
age is built upon the foundation of economical 
and convenient service. 


With the introduction of the 
replaceable core, nearly half 


Schrader established the principles of casy tire | 
= 


Schrader 


REG.U.S. PAT. OFF 


| bargaining unit at any time. Under 

the law’s provisions, independent 
contractors are not considered 
“employes.” While only a majority 
of voting employes in a particular 
unit is necessary for determining 
the collective bargaining unit, a 
majority of all employes of the 
unit is necessary before a strike 
can be called, under the provisions 
of the new statute. 


Also approved and signed last 
week by the governor was Bill No. 
202, A, endorsed by the Wisconsin 
Automotive Trades Assn., Inc., 
which provides for the daily publi- 
cation of a new car registry list 
by the secretary of state. The new 
statute permits the bureau of pur- 
chases to sell copies of such lists 
at a cost not exceeding $50 per 
year. 


The new law also provides for 
the publication of a motor vehicle 
registry list, copies of which may 
be made available at not more 
than $25 for the entire annual 
series. 

Another measure approved by 
the governor was the bill provid- 
ing for the registration of each 
motor vehicle operated as a “40 et 


8” combination of motor vehicle | 


and box car trailer, when used 
exclusively by the “40 et 8” or 
the American Legion, a fee of $1. 





William Ogg Fitzgerald’s famous car- 
toons appear exclusively in Automo- 
tive News. 
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oard to Promote Labor Peae 


! 


| 
| 
} 
| 
| 


| 
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AUTOMOBILE DEALERS who were members of the 1939 Minnesota state 


| by the body. Standing, left to right, 


legislature and exerted a wide influence on automotive legislation considered 
Senator George Herreid, of Deer River; 


Senator Frank Sell, Adrian; Rep. Carl Nelson, Mankato, and Rep. P. B. Peter- 


son, Starbuck. 
Senator N. J. Larson, of Ada. 


Legislation to Bar Diversion 
Gaining Support in Nation 


Special to Automotive News 
WASHINGTON.—Legislative ef- 
forts to safeguard automotive tax 
revenues from diversion are suc- 
ceeding, a survey shows. Wis- 
| consin’s legislature has passed a 
bill providing for a referendum on 
an anti-diversion amendment to 
the state’s constitution, and this 
action makes it the fourth state 
| legislature since Jan. 1 to vote 
' favorably on such an amendment. 
| The other states are Idaho, Ne- 





valve service. These replaceable and interchange- 
able features are now the very essence of modern 
tire and automotive engineering. 


Continuous improvement of the tire valve has 
been Schrader’s contribution to the longer life of 
tires. Today the Schrader Tire Valve is the most 
efficient, most practical unit of its kind ever devised. 


Distribution of Schrader Replaceable Valve Cores 


tire valve with 


a century ago, inexpensive tire 


pneumatic tires 








1. Economy. 


valve and 


2. Protection. 


and Valve Caps far and wide, assures prompt and 


valve service for the users of 
the world over. 


Schrader Tire Valves provide: 


The replaceable core saves time and 
assures speedy service everywhere. 


The air-tight valve cap seals the 
keeps the mechanism free of dirt 


and road sludge. 


A: SCHRADER'’S SON Division of Scovill Manufecturing Company, Incorporated BROOKLYN, NEW YORK 


Seated, left to right, Senator D. D. Murphy, Blue Earth, and 


| 
| 
| 


vada and South Dakota. In three | 
of these states the amendments 
will be placed before the people 
for ratification at the next gen- 
eral election. In Wisconsin, the 
constitutional amendment must be 
voted on favorably by another 
legislature before the proposal is 
taken to the people. 

Similar amendments are before 
the legislatures of several other 
states, including Connecticut, Dela- 
ware, Massachusetts, Pennsyl- 
vania, Rhode Island, Iowa and 
Texas. The survey reveals also 
that in a few other legislatures | 
efforts are being directed pri- 
marily toward the reduction or 
abolition of present highway fund 
raids. 

At the last elections, in Cali- | 
fornia, Michigan and New Hamp- | 
shire, the people voted over- 
whelmingly in favor of constitu- 
tional amendments setting up 
anti-diversion safeguards. In Cali- 
fornia and Michigan the passage 
was effected by majorities of two 
to one, while in New Hampshire 
the amendment was given a 
smashing four to one majority. 


Armco Promotes Wortley, 
Woods to New Positions 


MIDDLETOWN, O.— Two im- | 
portant changes in the American 
Rolling Mill Co.’s sales forces were 
announced this 
week by W. W. 
Sebald, vice- 
president and as- 
sistant general 
manager. 

Foster E. Wort- 
ley, manager of 
Armco’s Cleve- 
land district sales 
office, has been 
appointed assist- 
ant manager of 
the Midwestern 





F. E. Wortley 


sales area. He 

will take up his new duties in the 
company’s general offices here 
May 16. 


Henry L. Woods jr., who has 
been attached to the Armco sales 
office in Detroit as a salesman for | 
the past 10 years, has been ap- 
pointed manager of the Cleveland 
office to succeed Wortley. 








A request on your letterhead will bring you FREE 
Chapter No. 1 of a practical Home Study Course in 


BETTER BUSINESS MANAGEMENT 
for 
RETAIL AUTOMOBILE DEALERS 


conducted entirely by mail. 
F. ELWOOD HUNT & ASSOCIATES 
540 No. Michigan Ave., Chicago, Ill. 


Automotive Specialists in Business Management and Accountins 








| outlets 
| rolls of the Hudson Motor (a 
| Co.’s 


|eral sales manager. 











_ 
Py 
Committees Set | 


For Penna. Asgp, 


Conclave in Jny 
HARRISBURG, Pa.—(UTPs) 


| Tentative plans for the 19th a 


nual convention of the Penns; 
vania Automotive Assn. were jj 
cussed last week at a Pre-conve, 
tion meeting of the representatiy 
from those towns and cities Spor 


| soring the convention at the Ind 


Queen Hotel, Stroudsburg. 5 
convention will be held June 
and 6 at Buck Hill Falls, Pa. 
The following were selected - 
committee chairmen: Lar, 
Bloom, Bloom Motor Co., Sera 
ton, general chairman; [g 
Schadt, Town Auto Co., Alj« 
town, vice-chairman; Pat Caly, 
Calvey Motor Co., Scranton, gy 


|L. E. Pearsoll, Stroudsburg C: 


Stroudsburg, transportation: R } 


Frantz, Motor Twins, Inc., WilkelSTUDE 
| Barre, reception; M. D. ClemenyasH 
| Northampton Motor Co., East. 


entertainment, and Roy Stauffe HUD + 
Stauffer Chevrolet, Pittston, x PACK 
tendance. WILLY 


Members of the prize committ4gRAH/ 
named were Bloom; Art Straye BANTA 
City Chevrolet Co., Kingston: } MC 
Lester, Lester Pontiac Co., King HUP 
ton; Reed H. Elliott, Elliott MotgMISC.+ 
Co., Wilkes-Barre; B. E. Olive 
Buick Motor Co., Phila.; M. Lay TOT. 


|enslager, Dietrich Motor Co., Afspovise 


lentown; Mr. Stevens, Gener: 
Auto Co., W'lkes-Barre; Mr. Ci 
vey; Joseph Garth, Lehigh Mot 
Co., Allentown: R. C. Jones, Jon 
& Manske, Reading; Stanley Ste: 
ier, Scranton; E. T. Satschell, 4 
lentown, and Ollie Peters, Pete 
Motor Co., Allentown. 


38 More Dealers 
Are Added to 


Th 
Hudson’s Rostetuc: s: 


DETROIT.—A total of 38 ret: = 


have been added to th 5,000 f 


dealer organization sip For é 
Apr. 1 and a total of 405 neg in - 
dealer accounts have been frag” ©% 
chised since the new model yz 
according to George H. Pratt, ge: PI 
tam 


Ban 
Buick 
ad.-La 


hevrol: 
brysle1 


—_— 


ar 


ETF 
new cal 
three w 
states al 
in the r 

at the 


The 38 new dealers added sin 
Apr. 1 are: 
O'Meara Sales & Service, Mattap 
Mass.; Davidson Motors, Morris, Il.; Kes 
zie-Washington Motors. Chicago, Il.; & 
ico’s Garage, Lockport, Ill.: W. A. ™ 





















oe 


Cincinnati; Emmet Hull Motor Co. § n 
Spring, Tex.: Van's, Roundup, Mat Soto 
Logan Motor Co., Waco, Tex.; Willis Dodge, . 
& Tractor Co.. Midland, Tex.: M. & ord 
Motor Sales, Maquoketa, Ia.: Strader ! tee 
tor Sales, Moline, Il.; Starman Spec#furaham 


Co., Cedar Rapids, Ia.; Palmer Imple™iiiydson | 


Co., Palmer, Ia. Hupp 
DeRoy’s Retail Display Rooms, Det ) ees 
DeRoy’s Retail Display Rooms, Jack# ncoln . 


7, 


Mich.; DeRoy’s Retail Display RO™§Nagh 


: ie is to Sales, Jacks ag 
Flint, Mich.; Madison ne = Nn. pefOldsmot 


Miss.; Nelson Garage, _ 
Garden’s Service Station, Wolf Po@Packard 
Mont.; Snyder Motor Sales, Bellevue, Bp 7mout 
M. O. Carton, Wray, Colo.; Rings Ponti 

Service Station, Humboldt, Ia.; Dix 0Muac. 
Garage, Garwin, Ia.; Pete Myers, New§Studeba! 
Ia.; Knappen Service Station, Mitchell, Willys. . 


Dak.; Rumpza Motors, Watertown, * 

Sanders Motor Co., Alexander City, Au 
Alpena Hudson Sales, Alpena, Mich.; ~ 
simmons Motor Co., St. Louis; Amo 
Sacramento, Calif.; Murray Auto Sal 
Mishawaka, Ind.; Jack Swift Motor Sak 
Fremont. O.; Leydorf-Baratta Motor “ 
Toledo, O.; C. E. Stewart, Norwich, N. 
Zorn Service Station, Florala, ae od 
Motors, New Orleans; Guillot’s 
Station, New Orleans; Walter E. 
wald Co., Lima, O. 





o_o 











81 
| an al 
| Fourth Dimension, a regular _ 
by Pete Wemhoff, offers news 0 * 

motive advertising. 
Aaa te 

Total 3 

for Mai 

—— 


BFlorida 
| 


—. 
mCeorgia 


,owa. 





ren 
Kentucky 
Maine 
BMississip, 


p°klahom: 





ae 
Texas 






0. 
Wisconsin 


Total 4 
or Mar 
“Total — 
Date 








AUTOMOTIVE NEWS, SATURDAY, MAY 6, 1939 





céProduction Levels 


AN’s Production Estimate 


(U. S. and Canada) 
WEEKS ENDED MAY 6, APRIL 29 















Jan.1 Jan.1l 

Week Same Week April to to 

Ending Week Ended 1939 May? Mayé6 

, May6 1938* Apr.29* Revised 1938* 1939* 
GEN. MOTORS... 26,70@ 22,183 32,026 128,736 394,304 571,955 
Chevrolet? .... 15,000 15,000 19,150 79,325 280,505 340,160 
are 4,750 3,363 5,374 18,894 52,754 87,267 
| Oldsmobile 3,000 1,679 3,665 13,318 28,255 65,745 
8. TA Pontiac ....--- 3,200 1,641 3,087 14,169 24,150 63,648 
June} Cad.-LaSalle .. 750 500 750 3,030 8,640 15,135 
/ Fare 21,965 14,440 21,985 86,885 265,325 356,797 
acted I gord+ .....--- 19,275 14,000 19,315 16,090 257,600 308,707 
Lar: Mercury ..-.-- se 2,030 8,085 ...... 37,050 
‘Screl fin.-Zephyr 640 440 645 2,710 9,725 11,040 
+ Le . 18,675 12,200 19,105 177,640 186,900 336,841 
9,575 6,500 9,620 38,370 85,230 168,215 
Petites 6,200 2,500 6,350 26,625 60,695 110,965 
eG Chrysler ...... 1,500 1,700 1,725 6,910 23,450 31,946 
a tl ne Soto ...... 1,400 1,500 1,410 5,735 17,525 25,715 
Wilke STUDEBAKER}. 2,750 698 2,808 10,924 14,621 33,439 
emenNASH ......-.-- 1,200 332 2,037 6,961 11,612 30,011 
+ MYHUDSON? ... 1,350 800 1,400 6,000 20,635 22,380 
a7 PACKARD ..... 1,000 1,200 1,020 3,755 21,335 18,105 
’ “lWILLYS-OVD.+ . ¢ 421 611 2,011 7,635 7,037 
nmitdGRAHAM ...... 140 + 112 532 «1,179 Ss 2,217 
Straye BANTAM? ..... 85 ¢ 85 245 1,892 1,300 
Ki@|HUPMOBILE ... 70 $+ 100 300 265 770 
 MotfMISC.T ....00 6. 5,375 5,200 5,400 23,975 71,300 104,530 
Olive ———aOawm—OoOrUE a eee hoi Ti 
‘Lal TOTALT...... 79,310 57,469 86,689 347,964 997,003 1,485,382 


0., A}sRevised. +Includes trucks. +tClosed. 
fe 


r. Ca 
arch Car Sales Near 245,000 Units; 
April Seen 40% Over 1938 


Mote 
. Jon 
r Stor 
all, A 
DETROIT.—Because of unavoidable delays in Tennessee, the total 
new car registrations for March will not be known for another two or 
three weeks, according to R. L. Polk & Co. However, the total for 47 
3 ~— Ietates and the District of Columbia is announced as 242,860 units, with- 
in the range previously estimated by Automotive News and indicating 
LO that the month’s final total will be around the 245,000-unit mark. 

The same delay in Tennessee is being encountered as regards new 
ste ruck sales for March, but the total with 47 states and the District of 
| Columbia reported, is 43,609 units, &————— 
‘Telfindicating a final figure of around 

“445,000 for the month. 
if For April, it is expected that 





proximately 40 percent, according 
to Polk estimates. The Polk esti- 
: t mate is based upon early reports 
50 mew passenger car registrations from 109 major cities covering 

»fwill exceed April, 1938, by ap-|sales in the first 17 days of the 
| yg month. 


Plant Aetivity Every section of = er 
had sales this month well over 
mie saney: om See cope last April’s marks. The greatest 
veeees drop; 4,750, four days| percentage of increase is in the 
attaegrad.-LaSalle...steady; 750, three | East North Central states (Illinois, 
: Kefchevrolet.drop; 15,000, four days —— a —- ee | 
"Nah ‘ consin) an e sou 
0. Be eet. neal > 1,500, four days states (Delaware, Florida, Georgia, 
uofDe Soto. .steady; 1,400, four days | \aryland, North and South Caro- 
*, podge....steady; 6,200, four days} lina, Virginia, West Virginia and 
ord..... steady; 19,275, five days | District of Columbia) where there 
uraham rise; 140, five days|/are gains of 67.60 percent and 
Hudson... .steady; 1,350, 4% days | 64.27 percent, respectively. 
steady; 70, five days| Gains in other sections are re- 
steady; 640, five days| ported by Polk as follows: New 
acks drop; 1,200, three days|England, 42.12 percent; Middle 
Pidsmobile . drop; 3,000, three days | Atlantic, 30.85 percent; West North 
ve, Oy kard. .steady; 1,000, three days | Central, 20.14 percent; East South 
gig YMouth steady; 9,575, four days 
pimp ontiac. ..steady; 3,200; four days 


Central, 45.27 percent; West South 

ile Central, 23.83 percent; Mountain, 
a Studebaker. steady; 2,750, five days 
io Willys closed for week 
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42.26 percent, and Pacific, 20.17 
percent. 
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Output for May 


Is Seen Near 
April’s 350,000 


By Pete Wemhoff 
Associate Editor 

DETROIT.—Car and truck pro- 
duction in the United States and 
Canada declined slightly this week 
to 79,310 units, 
which compares 
with 86,689 ve- 
hicles turned 
out a week ago, 
but remained 
well ahead of 
the 57,469 units 
assembled in 
the same week 
of last year. 

The seasonal 
trend at this 
time of year is 
toward a grad- 
ual cleaning 
up of field 
stocks prepara- 
torytonext 
year’s models, 
and_ therefore 
this week’s out- 
put drop does 
not necessarily 
reflect decreased 
retail demand. 
Moreover, be- 
cause of extra 
working days 
this month, 
May’s total pro- 
duction is ex- 
pected to ap- 
proximate 
April’s esti- 
mated 350,000 and easily top the 
210,174 units assembled in May, 
1938. 

Due to reduced assembly opera~- 
tions at Chevrolet, Buick and 
Oldsmobile, the General Motors 
group total for the current week 
dropped to 26,700 units this week 
from the 32,026 vehicles turned 
out last week. However, the 
week’s total is still well above the 
22,183 units produced in the same 


Autemetive News’ 
Production Estimate 





week of last year. 


Ford’s group total for the cur- 
rent week held close to the 
previous week’s, the respective 
totals being 21,965 compared with 
21,985 a week ago. In the similar 
period of 1938, Ford plants turned 
out a total of 14,440 cars and 


Units assembled by Chrysler 
plants took a slight drop this 
week, chiefly due to labor diffi- 
culties in the Chrysler division’s 
body plant which caused some de- 
lay in assembly operations. The 
current week’s output is estimated 
at 18,675 cars and trucks con- 
trasted with 19,105 last week and 
12,200 a year ago. 

Independent producers held to 
previous schedules this week, with 
three exceptions, Nash, Willys- 
Overland and Hupmobile. The 
miscellaneous group accounted for 
5,375 cars and trucks. 
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ck Hits 79,310 


Passenger Car Registrations 
Two Months, plus 48 States for March, 1939-1938 














March 
to March 1939 1938 Unit 
Date Pos. 1939 Pos. 1938 Pos. Gain 
Oe i 58,383 1 143,398 1 109,145 1 34,253 
PRE Set ve esewetass 42,698 2 111,012 2 99,482 2 11,530 
PAPTMOUGE 0.0.0 90.00 bc 34,910 3 88,826 3 55402 3 33,424 
SG. VAs wisnwenees 19,320 4 48,079 4 35,590 4 12,489 
| ee ee 18,873 5 46,861 5 24,859 5 22,002 
PN 6:54 4a de ES 14,386 6 35,260 6 23,099 6 12,161 
GIODEIC ok ec scien 12,880 7 33,049 7% £421,642 7 11,407 
oo a rae 6,752 8 17,261 8 11,615 8 5,646 
PEMLGGES. -s vid wuwewes §.245 10 13,208 9 ..... é ane 
ee eee 5,329 9 £12,537 10 8,089 13 4,448 
SO HOE bebe er newest 5,114 10 £12,256 11 8,896 11 3,360 
PER ca 6.6 kiaeik 12 5.65 4,410 12 11,002 12 9,953 10 1,049 
Studebaker ......... 4,397 13 10,908 13 8,306 12 2,602 
on ee 3,745 14 9,497 14 11,471 9 1,974* 
Cadillac-LaSalle 3,016 15 8,318 15 5,744 14 2,574 
oo aa rere 1,718 16 5,035 16 4,618 15 417 
Willys-Overland 1,023 17 2,748 17 3,663 16 915* 
RE ONONEEL 6-00 6506 bes 402 18 1,029 18 1,393 17 364* 
PIMDINOWHO oss c cscs oS: 619 154 19 246 18 92* 
Miscellaneous ....... 202 491 398 93 
WOU i 4wedd eeeeae 242,860 611,014 443,611 167,403 
* Loss 





Steel Operations 
Stay Unchanged 
At Youngstown 


YOUNGSTOWN, O.—Steel out- 
put in the Youngstown district will 
remain unchanged this week at 43 
percent capacity, with three Bes- 
semers, 40 open hearths and seven 
blast furnaces operating. 


Plants of the district are con- 
tinuing efforts to conserve their 
dwindling coal and coke supplies 
to insure continuance of opera- 
tions as long as possible in spite 
of the coal shutdown. 


Youngstown Sheet & Tube Co. 
banked its Hubbard blast furnace 
this week, and Republic Steel 
Corp. put two blast furnaces on 
“slow blast” at Youngstown and 
reduced coke operations at War- 
ren, but three open hearths added 
this week make up for the re- 
duced iron output. Carnegie IIli- 
nois Steel Corp. recently banked 
— blast furnaces to conserve 
uel. 


Since open hearths burn chiefly 
gas, coal tar or oil and the blast 
furnaces use coke, the mills can 
save their coal supplies by using 
cold iron in the open hearths, tak- 
ing longer time for each heat. 





Steel Rate Drops 


NEw. YORK.—The operating rate of 
steel companies, having 96 percent of 
the steel capacity of the industry, will 
be 478 percent of capacity for the 
week beginning May 1, compared with 
48.6 percent one week ago, 54.7 per- 
cent one month ago and 30.7 one year 
ago, according to American Iron and 
Steel Institute. 





Fourth Dimension, a regular feature 
by Pete Wemhoff, offers news of auto- 
motive advertising. 
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PLANE FACT: 


EVERY ENGINE USES NICKEL 





Speaking at a meeting of Detroit 
Section, SAE, G. A. Page, Jr., 
Chief Engineer, St. Louis Airplane 
Division, Curtiss-Wright Corpora- 
tion, revealed many interesting de- 
tails of the new CW 20 transport 
ship. Two years work by more 
than 100 engineers developed this 
huge ship with 108 foot wing 
spread, pressure cabin for 30 pas- 
sengers in the substratosphere fly- 
ing and compartment for 6,000 
pounds payload. 
Radical departure from conven- 
tional airliner design is the use of 
only two engines, each of which 
is a 1,350 h.p. double-row, 14- 
cylinder Wright radial air-cooled. 
Two-speed supercharger provides 
power increase to 1,600 h.p. at 
take-off. Complete confidence in 
this powerplant set-up is based 
upon the fact that modern aircraft 
engines have an unparalled record 
of reliability. It is a matter of record 
that all airplane engines built in 
the U. S. and overseas, rely upon 
Nickel alloy steels in vital units 
for high strength, 
resistance to fa- 
tigue, and dura- 
bility. 

THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York. N.Y. 





New Passenger Car Registrations, 48 States for March, 1939-1938 


Figures supplied by R. L. Polk & Co., New Jersey Motor List Co., and for New York metropolitan area by Sherlock & Arnold 
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for Dealers! 


Satisfied Used 


Spread Goodwill for Dealer 


Special to Automotive News 

AUSTIN, Tex.—Honest, con- 
structive, well-planned business 
methods have played no small part 
in.the successful used car opera- 
tions of the Thomson Motor Car 
Co. (Dodge-Plymouth) here. 

How well these policies have 
been carried out, and the good 
they have accomplished, is best 
shown from the fact that approxi- 
mately 50 percent of the used car 
sales are to persons recommended 
by satisfied customers. Discussing 
these policies, Harry E. Kelly, sales 
manager, said: 

“Reflecting back over our used 
car operations in an effort to de- 
termine those factors which have 
played a most important part in 
the successful promotion of sales, 
there are three which seem to 
stand out above all the others. 
These are: 

“1. Used car advertising carried 
out at a time when it will do the 
most good. 

“2. Honest presentation of all 
used car facts. 

“3. A sincere interest in the cus- 
tomer. 

“Probably the greatest feature in 
our used car advertising is the fact 
that we do not run big ads on 
those occasions when all other 
dealers are doing the same. Sun- 
day has always been a big day for 
used car advertising, but we have 
eliminated those days when every- 
one advertises to days when there 
is a minimum. This makes our 
ads stand out more effectively and 
the results are better. 

“While the circulation of the 






Car Buyers 


Sunday editions is greater, this in- 
creased circulation is, in a great 
part, due to duplication, sales to 
transients, and out-of-town distri- 
bution, which would prove of little 
or no value to our used car opera- 
tions. It is the home-delivered, 
day-to-day distribution that is the 
most effective. 

“We sell a used car exactly as it 
is. We do not give a guarantee 
since such guarantees have little 
or no value. There is no person— 
dealer, salesman or buyer—who 
can tell the real condition of a 
used car until that car has been 
put into service and allowed to 
demonstrate its value. We do put 
the cars in good shape, however, 
and if any false claims are inad- 
vertently made, we make good. 

“Not so long ago a buyer came 
in and expressed dissatisfaction 
with his purchase, the salesman 
admitted he had exaggerated the 
value, and we immediately made 
good. We lost money on the sale, 
but the word-of-mouth advertising 
from that satisfied customer has 
resulted in sales that have more 
than repaid us. Public confidence 
and satisfaction are the greatest 
assets any business can have. 

“Too much unpleasantness is 
stirred up in the sale of used cars 
through a lack of constructive 
business methods on the part of 
the dealer. Many persons buy cars 
that are beyond their means; they 
are unable to meet the payments; 
repossession results, and there is 
unpleasantness all around. 

“When a man expresses a wish 
to buy a used car from us, we 


HARRISON THERMOSTATS are so designed 


that the effective pressure areas are equal. 


No matter what the block pressure may be, 


they are always in balance—always ready 


to react instantly to the slightest temper- 


ature change. 


To insure accurate temperature control— 


specify HARRISON THERMOSTATS. 
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RADIATOR DIVISION 
General Motors Corporation 
Lockport, New York 





ACTUAL FIELD OPERATIONS in appearance reconditioning were duplicated 
by the retail service promotion department of Nash Motors as one of the | 
basic steps in its comprehensive new service program, designed to boost dealer 
Field men, trained in Detroit, are currently setting up the perfected 
Left to right, at the Nash school: 


profits. 
system in key dealerships. 
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Used Car Merchandising 


Honest, Planned Business Methods Spell Profi, 








W. F. Breuer, 


Nash used car expert; C. Arnsbarger, regional technical service manager; Dean 
Lawrence and P., G. Little, regional service promotion managers, and Karl M. 


Greiner, retail service promotion manager. 


sheck him through his employer. 
The man who hires him is in a 
pretty good position to know what 
kind of a man he is, whether or 
not he can afford a car, whether 
or not he will have steady em- 
ployment, and if he will meet his 
payments promptly. This method 
has proved of real value in elimi- 
nating sales that would have 
otherwise proved unsatisfactory. 


“When a men shows us that he 
means to be honest with us, we 
will do everything possible to 
show our appreciation.” 


Chevrolet Issues 


Guide for Use 
In Retail Selling 


DETROIT. — After nearly two 
years’ research into the theory and 
practice of retail selling, Chev- 
rolet announced this week that it 
is about to distribute a new and 
comprehensive retail sales man- 
agers’ guide for the use of its 
dealer organization. 

The step has been taken at the 
request of the dealers themselves. 
At its meeting in Detroit in May, 
1937, the National Dealer Planning 
Committee, consisting of nine 
Chevrolet dealers from various 
sections of the country, went on 
record as favoring the preparation 
of such a volume, and a central 


| 


| 


office committee has been working | 


on it ever since. 


The material for the book has 
been collected in the field. It rep- 
resents a practical course in sales 
management, as developed, tested 
and proved in actual selling op- 
erations. Chevrolet retail men all 
over the United States have co- 
operated in the effort, so that it: is 
virtually a composite of their 
practical experience. 

The guide consists of two parts 
—-the sales managers’ manual 
proper, and a large section for in- 
sertion of supplementary sheets 
containing presentations made by 
sales managers before the regular 
new car council meetings in the 
field. The latter provision makes 
the guide a constantly-growing, 
always up-to-date reference man- 
ual of selling procedure. 





Annual Sales Conclave 
Held by Chek-Chart 


CHICAGO.—The Chek-Chart 
Corp. held its annual sales con- 
ference last week, with all district 
managers in attendance, and pre- 
sented the 1940 Chek-Chart pro- 
gram in detail. 


Highlight of the meetings was 
the showing of over a quarter of 
a million dollars’ worth of movies 
and slide films, produced by oil 
and rubber companies in the in- 
terest of greater dealer profits, 
and all built around a “Balanced 
Selling Program.” 





Quaint Quirks 
That Build 
Business 


A 1%-ton dual-wheel Chevrolet 
chassis and cab with a specially 
constructed body, neon lighted 
and wired for sound, is being 
used by the Freund-Chevrolet Co., 
St. Louis, to exploit its new and 
used cars and service department. 
J. J. Ruth, president of the com- 
pany, said the truck, in addition 
to broadcasting radio programs, 
also is equipped with recording 
apparatus where by phonograph 
records can be played when the 
radio reception fails. 


The truck, operating between 5 
and 9 p.m. every day, makes it a 
point to tour the neighborhood 
districts around dinner time when 
people are returning to their 
homes from downtown, and then 
hitting the congested areas and 
neighborhood districts during pic- 
ture show hours, etc. 

* * * 


A handbill distributed to sev- 
eral industrial plants and an ad 
in a Kansas City (Kan.) paper sold 
24 used cars and reduced the in- 
ventory $3,820 in two days for 
Perry Motor Co. (Pontiac), Kansas 
City. 

As a special, four cars were sold 
at ridiculously low prices to who- 
ever was sitting at the wheel at 
9:00 a. m. on Saturday. The prices 
on these specials were $2.99, $9.99, 
and two at $79.99. 


A large crowd assembled two 
hours before the sale. The buyer of 
the $2.99 car was behind the wheel 
at 7:00 p. m. Friday. The $9.99 car 
buyer was at the wheel at 10:00 
p. m. Friday. Coffee was served to 
early arrivers and at the stroke 
of nine a salesman with an order 
pad stepped to each of these pur- 
chasers and signed the order. 
Eleven cars were sold before 10:30 
a. m. Saturday. The advertising 
was so effective it was continued 
through the week. 





For news of the men who make 
news in the automotive world, read 
Chris Sinsabaugh’s authoritative 
“Sparks” column. 


WE BUY FOR CASH 


OBSOLETE AND SURPLUS MATERIALS FOR AUTOMOBILE 
TRUCK, TRACTOR PARTS, ACCESSORIES AND SUPPLIES 


If you have anything to offer, drop us a line and our repre- 
sentative, who has authority to purchase, will call upon you. 


NO DEAL TOO SMALL OR TOO LARGE 
STANDARD AUTOMOTIVE MATERIALS CO. 


Armie Friedman, Prop. 
Phone Victory 4343-4337 


2108-10 8. Wabash Ave., Chicago, Ill. 
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Ford to Provide |°iin 


More Parts as|jarr 


t 
Separate Unjj sas ot. 


DEARBORN.—The Ford My bad nt 
Co. has extended its parts seryj Srance 
to include additional indivig "a 
replacements parts. _ The mr 

The new parts policy was Pay oor 
to be a result of the extengy tis Pio 
mechanical training program get t 


augurated by the company a & ot 
years ago for Ford dealers’ yy plished 
chanics. More than 100,000 ng?" ae 
chanics in at dealershj News 

throughout the United States hf mw: 

been enrolled in traveling seryj Wiscon: 
schools and have received New ca 


ing on mechanical repair and 4 slowing v 
justment. the used 

Because of this program, it wg prospectiv 
found that service to Ford owng cars but 
could be improved still furtg ther mer 
and made more economical in ce ventories, 
tain cases by making available ig of one an 













dividual parts of various @ Used c 
semblies for use where minor i price brac 
pairs only were required. and unbal 


Repair kits for fuel pumps ng els. New | 
are provided, for example, as w§ with mov 
as distributor breaker pl ' 
breaker arms, contact points af Mississt 
rotor, and all carburetor parts. N 

It was emphasized, howew thi “ 
that the Ford plan of exchangy eae 
these complete units for factor jak @ 
reconditioned units is continu the nee 
This practice is recommended canal 
cases involving anything mg* , 
than minor repairs. Used c: 

Other new Ford service itegpar with 
are hydraulic brake master-q§ same time 
inder and wheel-cylinder repg have beet 
kits, containing parts most fy last year’s 
quently needed for reconditionig of the ye 
work, and new door lock andig Used c 
assemblies which can be fitted §too high ; 
all Ford models from 1933 to 1% practical; 
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Sets Record for |=! » 


rs cars are 
Dealer in Li 


down-pay 
possession 
NEW ORLEANS.—Setting ¥ 
was said to be a record for : 
car sales by Cadillac and Las: 










Nebrasl 


N 
dealers in March, Pontchartr Bgl. 
Motors, Inc., here delivered 90 jm 4 
— at an average of $350 F over 193 
unit. ; 

No extensive advertising ee 

am or special means were ~Ci 
in the drive, according to Willi — si 
J. Willkomm, president of ® » as 
company. 

“We it determined to 5 Idaho 
them and we did it by hard WH Stocks 
from early morning until late 4 ered durh 
night,” Willkomm said. Istocks we 

The record attracted the alle} Mien 
tion of the Cadillac-LaSalle fs running | 
tory, which sent H. M. Woodwa wed cars 
used car sales manager, to F titory. 1 
Orleans to find out the “how © equivalen 


The cars were checked we 
traded and were put through 
thorough conditioning process ! — 
= being placed on the compat! User 
ot. 

The company carried an advé The ¢ 
tisement 60 lines by one column aken j 
one morning newspaper each @ x Sel 
of the sale. e foll 

This was the largest used ¢ 
business in the company’s histo! 
Total for the 90 cars sold was $ 
187, Willkomm said. 
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Used Cars 
Seen Key to 
Future Trend 


OIT.—While new car sales 
SS fom various parts of the 
country show a generally healthy 
condition in this week’s summary, 
cars are giving trouble at al- 
most all points. In some cases the 
rts complain of too heavy 
socks of later model used cars on 
hand while from all sections the 
4 omplaint is general that trade-in 
# allowances are too high. 

The inventory position this year 
is reported much better. than at 
this period a year ago and move- 
ment to date has also been above 
the same period in 1938. 

Reports from the field which are 

I published weekly in Automotive 
News are as follows: 
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Wisconsin 


New car sales in this area are 
Aslowing up due to stagnation of 
the used car market. Plenty of 
prospective trades in view on new 
cars but dealers hesitate to fur- 
Tther increase their used car in- 
A ventories, especially late models 
sg of one and two years old. 
# Used car sales fair in lower 
price brackets. Stocks fairly heavy 
and unbalanced—mostly late mod- 
els. New car stocks about average 
wi with movement below normal. 


-. -. - — 


ES 


Mississippi 

| New car business is better than 
‘Hat this time in 1938. New car 
stocks are normal with apparently 
no lack of supply on the part of 
jg the manufacturer in any line of 
§ automobiles. 


Used car stocks are about on a 
ogpar with used car stocks at this 
same time last year. Used car sales 
have been just a little bit under 
4 last year’s business up to this time 
ig of the year. 


Used cars are trading entirely 
d§too high and in the liquidation of 
\%$ practically every new car deal the 

dealer is necessarily being forced 
to take a tremendous loss. This 
necessarily forces the dealer, in 
quite a number of instances, to 
y sell used cars for more than the 
cars are worth and with low 
yj cown-payments the hazard of re- 
possession is greatly increased. 


uf Nebraska 
4 New car business in this terri- 
'q “ty currently and since Jan. 1 
shows a definite improvement 
over 1938, which was very un- 
satisfactory, 
Used-car turnover has been 
ig better since Apr. 1. Used-car 
ig Stocks, as usual, are too high. 


4 Idaho 


Stocks of new cars were low- 
ered during March, while used car 
»4 cks were increased. 
fag Allowances on used cars are still 
aq nning high, with sale prices of 
veq “Sed cars below surrounding ter- 
(q"ory. Used car inventories are 
be ne to about 75 days’ sup- 


ee 
Used Car Index 


Ve , The average used car prices, 
rn taken from the weekly Used 
af) “ar Selling Prices chart, shows 


the following: 
High Low 
om| Mar. Average ...... 551 494 
4) Apr. Average... _.. 549 494 
yY Average...... 542 487 
June Average... 527 478 
uly Average...... 525 469 
ae Average ...... 528 449 
ept. Average ...... 515 441 
| Ot, Average...... 492 425 
» f| NOV. Average...... 481 412 
sf) Vee. Average...... 462 399 


_ Average (’39) .*585 *512 
&). Average (’39) . 578 519 
ar. Average (°39) . 573 508 


Apr. 1, 1939 

MNS & cou sa 566 500 
Abr. 2008. ....... 549 496 
Apr. OR 572 505 
Pr. 22, 1939....... 562 500 


iag dering of higher - priced 
models has lifted national 
verage, 


te 
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Sun Telegraph; New Orleans Times Picayune; 
Philadelphia Bulletin; Cleveland Plain Dealer; 
Detroit News; Chicago Herald Examiner; Cin- 
cinnati Post; St. Louis Globe Democrat; Den- 
ver Post; San Francisco Chronicle; Seattle 
Times. 


Actual top and bottom prices on 1936, 1937 


z | 
SCtsnapers of cantar*wcerseoax" ces | Used Car Selling Prices 


only used in this comparison. Newspapers co- 


Sines, Wendteegeems Paucmeaeh Peeee (As Advertised, Week Ending April 22, 1939) 















MAKE Boston N.Y. N.Orieans Phila. Pittsb’g. Cleve. Detroit Chicago Cin’ti St.Louis Denver SanF. Seattle Nat. Av. 

Buick “40” ’38 1675-725 | 685-795 | 645-695 685-785 | 765-795 675-747 645-695 (695-765, 735-745 695-765|795- '825-845|825-895 719-771 
37 [575-625 |575-625|625- | - |575-600|575-645|565-585 \565-595|595-625 647-665|625-645|  - \|695-725|600-633 

°364495- |395-439|465-545 -  |450-475|425-485|/395-445 425-445 | 475-495/445- | - | -« |575-585|450-490 
Buick “50-60” 38 4775- \845- | = |895- | - | = |765- ae ee. | = | = | = | <= {770-870 
’37 [675-695 |635-675|595-742! - \665-695|675- |625- \675- |645-725) - \665- |795- =| - |644-710 

36 [545- |445-475/495-525|395-550/485- | - (|445- 445-465) - | - |525- | «= | - |452-514 

Chevrolet Master Deluxe °38]565-595|545-595 493-595 '445-565/525-595 495-585 |525- \525-545/525-575/495-565/595- |650-675|/625-675|535-597 
37 [475- |425-495 395-475|235-485|395-489|390-450/425-445 395-445 395-495 425- |475- |525-575|545-565|414-490 

’36 [365- \335-395 325-395 |265-295/320-346 325-395 285-325 \285-345/295-345 | 325-345|345-375|430-445) - |325-365 

Chrysler Six ’38 [695-745|625-695|725-795 645- \675-695|695-725|/595-625 |725- (695-725) - |745- |695-795| - |671-727 
364 - (|450- 395-495|395- - \375-425|325-395 |395- |\395-440) - | - | - | - |380-441 

Chrysler Eight °384795- | - 745-825) ieee | - | = a ee ee. sm | = |845- |770-835 
37 1595-625 - 575-650) - \565-595|695- = |595- | «= |%75- | - |645- | —— - |595-668 
36] 375-425) 9m |395- (445- |495- (|395- - {388-455 
De Soto 38§645-665| - (625-675) - \645-695|595-675|595-675 |595-675|595-599/695- | = |795-  |695-745\632-689 
"37 [545-575 |467-525/495-565) - \445-525|475-545| - 445- (|495-525|545-585/565- |640-645|595-625|515-568 

36 4425- | «= 375-420/335- 250-350\355-475, = - | = |395-475\445- | = | = |475-495|364-440 
Dodge 38 1595-625|550-645|625-695|595-625) - 595-695 |625- |595-625|585-595/695- {| -« |625-695|695-745|608-664 
37 [495-545/465-525/495-585 445-535 475-500/395-525)/415-495 |425-475|475-545/495-565, = - |595- |625- |470-540 
36 1375-425 415- 445- \325-375|339-395|375-425|325-365 |325-425|395-445|345-425|445- |445-465|475-495|376-430 
Ford Standard ’38)495- = |415-425/495- |425- |415-465|395-497|449-487|  - |475-495|475-495| = - |525- |525-575/452-495 
37 [345-375|275-325 375- \285-365|295-339|245-365|275-325 [295-325 |295-345|345-395| - |415- |425-445|/314-365 
|185-245 |275- \195-245|185-249)175-225|225- |195-225|145-249 - |325- |191-255 
Ford Deluxe °38)545- = |525-595/575- |595-645|645- |665- (547-601 
37 1375-425) 345-395 /445-495|425-465|369-425|375-475|345-395 |\345-375|375-425|475- |460-485|525-545/495-545/407-455 

36 1275-295 |295-350/345- \335-375|275-325|230-330| 245-265 |245-275|285-320 - 375- |395-425|/395-  |293-340 

Graham "38 . | -*« |. | ef. |795- = |875- (= f -« Ff = f. & |} - | -« [795-875 
~— | ew ne fF le Fle fle fl fe fe LL eee 
- 325-375) - 



































































(445- | -  (\525- | - | - | - (424-528 


*37)435-_|375- (525-|  -  +(475- _|400-585/465- 
| 265-345) - 


-  |245-295|295-425|245- 









afudson Eight °38 










(525-575, - ~~ ~+(| ~- ~~ ~+(625- ~*(565-595 l 

°37 [425-475 _- _|395-445/345-395|/375-435|395-445/425-445 |395-425|425-495/465- | - |585- |585- |405-473 
375-385|245-295/335- _|265-325/259-295|225- (255-285, - 
LaSalle *381925-965| - |895-950|/845-. | - | -  |v85-825| - | - | - | - | - 
°37665-725|695- __|775-825|645- |685-775|795- _|625- _|595-675|695-765/625-695|795- _ |795-825|775-825|690-770 
°961525- |445-529/425-475| _-  |435-475|575- |425-  (425- (445-495/525- _|565-575|/565-595|565- 
Lincoln-Zephyr *3BI975- /895- |895-995|895- |985- _|895-997|825-845|_- | - | - | -  (k045- | - (881-974 
: °39 [725-745 |595-650|750-795|595-695/595-695/525-695/625-645 |575- | _- _ (|625-675|695-745|795- _ |775-865|644-730 
445-  |495-545/435-495|465-495/475- _|445- (445- (495-525 








«ludson Terraplane 

















































Nash-LaFayette 38 
37] = - =: |345-425/450-525| - |395-495/445-465/425- 395-485, - | - | = | = | = = {410-480 

| «= |2%75-325) - | - | 

Nash °381625-645, - (725-775/535- | - (|575- | 

°379525- | - (595-625) - |595- (460- |(445-465/425-545) - | - | - | -=- | = (490-558 
°361345- | - (265-375) - (325-365 - |395- | = |345-395 

Olds Six 38 §645-725,685- |645-695/625-745|/625-695|675-785|/625-645 |645-695|645-675|625- (665-695/675-725|685-745|650-710 

ar ee °37 9525-575 525-595 | 450-595 | 445-575 /495-545/490-645/495-525 |525-575/560-595/525-560/575- = |575-625|595-645/517-587 
36 [395-445/395-425 395-425 325-445/345-395/385-465|325-365 '345-395/375-395|385-440|425-445/445- 378-430 

Olds Eight °389745- = |735-795|695-765|745- = |750-775|/695-795|775- |; =- | -=- | = | = |8%5- | = 

-  |565-625/615-625, - (545-595/545-650/545- 



















































\645-665 - - 645-675|695-725/630-685 
37 J475-525|525- — |495-595/435-545 495-545/395-545/445-525 |495-525/475-545/475-575/575-590|575-595|565-625/494-561 
'395- —-|385-425|375-425|425-445/445- 


Pontiac Six 








srt 738] - |625-695|695-145| - |775- 
————____ 7°37] _- _|545-595| - | -  |545-675|495-525| - |545-__|- |s20-|- | - | > ~1826-585 

- eo | « | ss a | . |. —_ ts] 
Sackard 128 38] - 1695-825|135-895|725-825 885- - |. - : 
37) _- _|595-645|585-645 595-650 595-625 595-675|545-595 |595-665|595-695|645-695\695-__|-  |765-795|611-671 






- 875-412 




















(565-595 

°37 [425-465 |447-465|455-475 395-475 |445-495 |445-475|/395-425 395-445 425-495 |425-445/475-525/495-545|545- 435-482 

36 [295-365'345-425 230-355 265-375/345-375|/275-375| 295-325 |295-375|325-3951345-. | -  (|395- |425- (302-380 

-_| = je; |Gee-O7s, = We | - | =. | = | 2 | - | | "1665-688 

36h - 265- |365- '295- |395- —|395- —_|275- _|295-345/365-395/375-395, - | ~~ - ——312-388 
Studebaker President °381725-765, - (795- | - (|845- | ) : | 

—_ ne 6 6;lhCUMee- - | - | - | . a TT 

Willys ’38 - _|325- (345-395, - 445-  345- | ee | ” | | : ee 

———__ 87] = |800- (225-325 225-295 239-265 245-325| ‘275-205 207- _/825-825/335- | - | > —asazano 

eS ee ee en a ae 





Plymouth Deluxe 
















Studebaker Dictator 





















National Average, All Makes, April 22—$500-$562 
National Average, All Makes, April 15_aeee eee 


Used Car Selling Prices, as advertised in the classified section of metropolitan newspapers nationally, are compiled ex- 

clusively by Automotive News as a copyrighted feature. This is the first time anywhere that bona fide top and bottom 

prices have been compiled from published figures to establish the trend of the market and the resulting national index 
Where no prices are quoted, no car of make and model was offered during the period covered. 
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In last week’s chapter of the Saga, the author presented details 
on the first American automobile show, held in New York’s 
Madison Square Garden on Nov. 3-10, 1900; how only two of the 
Crop of 19 companies which exhibited—Packard and Autocar—are 
still on the present day scene. Today’s instalment covers stunts at 
the first shows, and additional history regarding the early shows. 


Chapter XVIII—Stunts at the Show 


Another “who remembers that famous day and year” is 
Joe McDuffee, vice-president of Electric Auto-Lite, of 
Toledo. Joe came out of cycling and his brother Eddie was 
America’s middle distance champion. It was Joe who put 
on a sensational stunt at the first show that still lives in 
the memory of the old timers. It happeued thusly: 

John Brisben Walker, who was the owner of the Mobile 
Co. of America, with his factory at Tarrytown, N. Y., on 
the site of the present Chevrolet plant there, delayed too long 
in taking space in the main hall of the Garden. So he rented 
the Madison Square Roof Garden and built a wood hill with 
three inclines leading to the top of the tower, were Diana 
acted as a weather vane. To prove the hill-climbing and 
braking ability of his steamer, he put Joe to work making 
demonstrations, climbing this wood hill 20 times a day, a 
breath-taking adventure. ; 


As McDuffee tells it, the two cars he used for the stunt had 
double-acting brakes; all previous brakes were single-acting 
and taking effect only while the car was in forward motion. 
The construction of the conventional brake was such that 
when applied while the car was going backward the tendency 
was to unwind the brake and the braking power was almost 
nil. The steepest part of the incline was the second section, 
which was 46 percent, and too steep for traction. 


Joe solved his problem by attaining sufficient momentum 
on the lower incline to carry him up the second; then after 
traversing the third incline to the top of the structure he 
would back down, stopping two or three times on the way to 
demonstrate the double-acting brakes. At the bottom of the 
third incline he would turn around and go forward the rest 
of the way. 

* * * 


Before going on with the show chronology, let me give you 
McDuffee’s version of the early history of the industry as to 
the steam chapter of the business. The Stanley brothers in- 
vented the steam carriage, he says, but sold the patents to 
Amzi Barber and John Brisben Walker in 1899, which re- 
sulted in the formation of the Locomobile company with Bar- 
ber and Walker as proprietors. Within a few months, how- 
ever, there came a disagreement, with the result that Walker 
started the Mobile Co. of America and Barber continued with 
the Locomobile. Both the early Locomobile and the Mobile 
were practically identical in construction. 


About two or three years later the Stanleys entered the 
industry with a steam carriage but of somewhat different 
detail construction. The Mobile and Locomobile used regular 
tubular boilers, whereas the Stanley developed the use of 
flash boilers. 


From this humble and somewhat amateurish start the net- 
work of automobile shows has spread from coast to coast, 
until now, 39 years later, there is a circuit that includes all of 
the leading cities as well as many of the smaller ones, in 
which displays of the new models are held each year. This 
circuit is built around the national show in Grand Central 
Palace, New York, called the “show window of the automobile 





TO PROVE the horseless carriage had efficient brakes and could 
climb hills, Joe McDuffee, now a vice-president of Electric Auto-Lite 
of Toledo, put on a sensational stunt at the first national show in 
New York in 1900. A three-section wood hill was erected on the 
roof of the Garden and 20 times a day McDuffee climbed the grades 


in a Mobile steamer. 
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industry.” But no longer is the Garden the center of the 
activities, for in 1912 the scene shifted to the Grand Central 
Palace, where the show has been ever since. The next to 
last show in the Garden was a tremendous affair, with 467 
exhibitors, with 101 displays of passenger cars and trucks, 
which gives you an idea of the numerical strength of the 
industry at that time. 


Gold Rush Days . 

At this period it was what might be called the “gold rush 
days of the business, everyone apparently wanting to build 
motor cars, for while commercial cars are included in the 101 
count, there really were no trucks as we know ’em today. In 
the main they were converted passenger cars and poorly de- 
signed for trucking. What a stride forward has been made in 
this field since! 


The first two shows were held in the Garden under the 
auspices of the Automobile Club of America, but in 1904 
there was formed the National Assn. of Automobile Manu- 
facturers, for the purpose of cutting in on show promotion, 
which doubled up with the Automobile Club of America in 
the Garden. This partnership lasted for two shows and in 
1906 there came into existence the Assn. of Licensed Manu- 
facturers, which was familiarly called the ALAM. In this 
association were those car makers who operated under the 
famous Selden patent, which was to be a bone of contention 
for the next six years. The so-called “independents” took 
up this challenge and organized the American Motor Car 
Manufacturers Assn. to fight the Selden patents. Of course 
they had to go into the show game, so in that same year the 
independents hooked up with the Automobile Club of America, 
took over Grand Central Palace for the week of Dec. 1-8 
and put on a show. The ALAM, however, had held its '06 
show in January, so that the AMCMA effort really was a 
showing of ’07 products, on the calendar about five weeks 
ahead of the Seldenites, who held forth in the Garden the 
week of Jan. 12-19, 1907. This show rivalry between the two 
factions continued through 1911 when the patent decision was 
rendered and peace was declared. From then on there was 
only one New York show and that ran by the National Assn. 
of Automobile Manufacturers and its predecessor, the Auto- 
mobile Board of Trade. 

Later on I will write about the Chicago show which had a 
national status for years, for in 1914, Sam Miles, who had 
been handling the Chicago show, was brought into the picture 
as manager of both the New York and Chicago national 
shows, which job he held to his death. There was one year 
in which, listening to the appeal of the south for a national 
show, one was held in Atlanta, Ga., in 1908, but once was 
enough and Atlanta never again had a national show. 

In the early days, the very early days, imported cars were 
the vogue, especially in the east, and there came into that 
pioneer picture the Importers Automobile Salon, usually held 
at the Astor Hotel in New York, which ran in competition 
with the American show. But imported cars as a real factor 
in the American picture petered out finally, growing less and 
less important and some 15 years ago the last of them was 
held. 


Editor’s Note: This is the eighteenth instalment of Chris 
Sinsabaugh’s memoirs. Subsequent instalments will ap- 
pear in succeeding issues of Automotive News. 





Wis. Legislation Considers 


More Truck, Trailer Bills 


when equipped ready to carry a 
load and one-half of the maximum 
or permitted load of the trailer, 
or the largest of other trailers, to 
be, or that might be used with 
such motor tractor truck and then 


Special to Automotive News 
MADISON, Wis.—Passed by the 
state legislature last week, and 
signed by Gov. Julius P. Heil, is 
a bill giving county boards of 
counties having a population of 
500,000 or more the right by or- 
dinance to establish zones and fix 
speed limits therein on state and 
county trunk highways outside the 
corporate limits of cities and 
villages when not inconsistent with 
section 85.40 of the statutes. 


The assembly passed and sent 
to the senate the Westfahl bill, 
which places a $5 annual fee on 
trailers less than 25 feet long and 
$10 on those of greater length. 
Cars drawing trailers would not 
be permitted to travel faster than 
45 miles per hour under the bill. * -atre 

Also approved by the assembly ping districts, Duplex 
and messaged to the senate was cocktail lounge and Res- : 
the Kroenke bill to lower license ween Se eens, X 
fees on trucks with multiple trail- : 
ers traveling within an area of Single from $5+ Double from $ 
two miles from an owner's prop- uites from $10 


erty to a loading zone. B E VER LY 


Introduced was the Bichler bill, 
No. 741, A, providing that the HOTEL 
W. K. Seeley, Manager 


dividing that sum by 2,000. 
20 MINUTES TO THE 
WORLD’S FAIR 


One Block East of Park Ave. 
Opposite the Waldor}-Astoria 


@ Spacious rooms, beauti- 
fully furnished, ample closet 
space. Within a few blocks of Regp 
Grand Central Terminal, 
easily accessible to other 
terminals, steamship 
piers, Rockefeller Cen- 
ter, theatre and shop- 







gross weight of motor tracter 
trucks shall be arrived at by 
adding together the weight in 
pounds of the motor tractor truck 











50th ST.at LEXINGTON AVE., NEW YORK 









New Directors 


Are Elected by 


Assn. in P}; 


PHILADELPHIA. — The »-Iff es 
delphia Automobile Trade 
has elected the following 4° ( 
tors: di | 


W. K. Erdman, regiong ,,, 




















































ager, Studebaker Sales (“ yEW 
America; R. A. Erwin, oni eon 
Erwin Chevrolet Co., and Joh, ports £0 
Lafore jr., president, Centra} cyigication: 
Chevrolet Co., all for a threes Profits £ 
term. For one year terms: py] ma 
B. Albrecht, manager, y,gfyith th 
Philadelphia Co., C. R’ xuilthe like 
president, Koelle-Greenwoo, nieutomot. 
and A. A. Martin, zone man, fp shov 
Pontiac. ““Hyeek cc 

Erwin and Lafore are foppNews P! 
directors, re-elected. Diraw§ The P 
whose terms carry over are] pheir hi 
Gomery, treasurer and geyeMfarch, 
manager, Gomery-Schwartz yodbetter T 
Car Co.; Thos. B. Martinailthe stoc! 


se\ 
eygslump. 


president, T. B. Martindale j,ithe 
Eli S. Sentman, president,’ 


man Motor Co.; Geo. H. Thommatest pé 
president and general manzpfeonsecut 
Thornton-Fuller Co., and Frag weeks © 
Wiethoff, president, ¢ Divide 


Philadelphia Co. 

The directors will elect ofme 
May 8. Present officers are: Pr 
dent, Eli S. Sentman; vice-ps 


otive | 
baromet 
jiate ful 





] 
dent, Geo. H. Thornton; treasysiry pila’ 
J. E. Gomery and secretary, J, MApril sh 
Lafore jr. month t 

in ee tin 
Dietz Is Elected P***° 
President of (I—** 


NEW YORK.—Board of dindegainst 
tors of Commercial Investmagnd $1,5 
Trust Corp. has elected Arthur@ast yea 
Dietz president, succeeding Heat de 
Ittleson who has been presideagps46,000 
and chairman of the board. Itiqs7,134,00 
son continues actively as chairmgp46,000 i 
of the board. All other offices@ For th 
the corporation were re-elected fear, ca 


Dietz recently completed Heclared 
years’ service with Commer$pents to 
Investment Trust, having joimioo, as : 
the organization as a sales exeajke 193: 
tive in 1919. During succeetithesory c 
years he served in the varia) in d 
capacities of divisional manages 015,00 
vice-president and then presidéithe two | 
of Commercial Investment Trp $40,76 
Inc., the principal operating sao in th 
sidiary of the corporation, whi}93g, 
position he continues to hold J pocent 

Commercial Investment T¥olowins 
Corp. and subsidiaries report ct} po 4:, 


bined net earnings for the quar 
ended Mar. 31, 1939 applicable 
the stock of the parent corp 
tion of $3,545,963 which, @ 
providing for dividends in 
amount of $101,406.05 on 

Preference Stock, leaves net ed 
ings of $3,444,557.61 on the 
mon stock, or 98 cents per shat 
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/, Mg i ) pases 
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be 
IN NEW YORK onace: 


i in hog TOm ear 
At The Lexington as well as r 
the lei is the traditional symbol of oo 
come — and you'll find the s™ 


afar . 
of hospitality here that visitos” 

famous Islands so fondly = 6,000 : 

Stop at this friendly hotel a ‘A To \ 
trip to New York—convenienty | . 

in the heart of the Grand Ces " ASH 

coe 

ers 

oe This famor . ougho 

Way, ever oxticina 

Islands ae "ashingt 

Yum festa 
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HLOTEL LEXING J 10100 

i ew fr 
Lexington Ave. at 48th e eal ieee 


Charles E. Rochester, Vice-President Patrols, 








































,Motor Shares Continue to Lead Recovery March | 


| 


Phi 


) 
a .dditional 


NEW YO R K.—Supported by 
favorable earnings re- 
the first quarter and in- 


vorts for 
z , whee in many quarters that 
erp, srofits for the second period also 
© o 7 make excellent comparisons 


Fyith the first three months and 
ite like period of 1938, stocks of 
sytomotive companies continued 
“4, show recovery in the latest 
Teck covered by the Automotive 
ews price averages. 
I The price averages now are at 
eir highest point since late in 
“Byarch, which represents a far 
vaibetter recovery than registered by 
: ne stock market as a whole from 
ne severe March and April 
Kiump. The performance of the 
wMatest period represented the third 
sefonsecutive weekly gain after five 
"Bweeks of steady decline. 
Dividend declarations by auto- 
otive companies, usually a 
wrometer of current and imme- 
wiiiste future earnings, continue to 
well ahead of a year ago. 
mpilations now available for 
stil show declarations for that 
month to have been more than 
nree times as large as in the like 
period of 1938. 
Car and truck companies made 
Heclarations calling for the dis- 
bursement of about $6,940,000, as 
jinfagainst only $167,000 in March 
mand $1,500,000 in like month of 
hur ast year. Parts and accessory 
Heng declared $194,000, against 
osidmes46,000 a year ago. The total was 
. 1Higp7,134,000, comparing with $2,- 
airmap46,000 in April, 1938. 
For the first four months of this | 


cers 

cted fear, car and truuck companies 
ed Beclared dividends calling for pay- | 
metiments to stockholders of $38,512,-| 


joimin00, as against $17,489,000 in the’ 
exe@ike 1938 period. Parts and ac-| 
eelifessory concerns declared $12,254,-| 
varia) in dividends comparing with | 
anag68,015,000. This made a total for | 
esidthe two groups in the four months’ 
_ Init $40,766,000, as against $25,504,- | 
§ S400 in the corresponding period of 
ld | Recent declarations include the 
ollowing: 

Bendix Aviation, 25 cents, pay-! 


| 


able 


DOME } 


 ontiac Resumes 


:4 Monthly Dealer 
| Factory Meetings’ 


—f PONTIAC.—Following the six, 
weeks of dealer meetings held in| 

fs cities from coast to coast dur- 
ng March and part of April, Pon- | 

wmlac Motors agai nis resuming its 
gular monthly dealer meetings 

t the factory this week, accord- 

g to C. P. Simpson, general sales | 

geanager. 

/ One dealer from each of the 
23 Pontiac zones will gather at 
the factory Tuesday, May 9, to 

@escuss the most recent develop- 

ments of company advertising, 

”@-*S Promotion, service, parts and 
accessories and dealer manage- 

ment. Discussions on each of these 

phases of merchandising will be 
td by the department heads. 


Meeting with the dealers will 

the company’s four regional 
managers and one zone manager 
°m each region, who will re- 
jof@™ain over from the monthly re- 
pe @E0nal managers’ meeting May 8. 
g t0 


| D 
J 6,000 Safety Patrol Boys 
sf To Visit Capital May 13 
, ut ASHINGTON.—More than 6,- 
» young Americans, who are 
éfMbers of school safety patrols 
” b Cughout the United States, will 
‘Ayeticipate in a pilgrimage to 


wi /’hington, May 13 for their 
parade. 


0 ighth annual 


sist Proximately 275,000 boys and 
183.000 are enrolled in the patrols in 
8,000 00g munities, safeguarding | 

and _ schoolmates enroute to | 
Tom school daily. American 


Utomobil ae eee | 
Patrols. € Assn. sponsors the | 
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Register Third Consecutive 


‘| Gain After Long Decline ».... 


able June 1 to stockholders of 
record May 6; Bower Roller Bear- 
ing, 50 cents, June 20 and June 9; 
Ford Motor of Canada, 25 cents 
on Class A and B stock, June 17 
and May 27. 


General Motors, 75 cents on 
common and $1.25 on preferred, 
payable June 12 to record of May 
11 and Aug. 1 to record of July 
10 respectively; Goodyear Tire & 
Rubber, 25 cents on common and 
$1.25 on preferred, both payable 
June 15 to record May 15. 


Midland Steel Products, $2 on 8 
percent preferred and 50 cents on 
common, both payable July 1 to 
record June 16; Norwalk Tire & 
Rubber, 8715 cents on preferred, 
July 1 and June 15; Parker Rust- 
Proof, 25 cents on common and 
35 cents on preferred, both pay- 
able June 1 to stock of record 
May 10; Timken-Detroit Axle, 


Stock Averages 


Last This 
Week Week Change Ago 
26.64 28.16 +41.52 19.00 
car-truck cos. 27.96 29.61 +1.65 20.30 
10 parts-access. 19.70 20.70 +1.00 16.49 
4 tire-rubbers 20.63 21.67 +1.04 16.34 


$1.75 on preferred, payable June 
1 to record May 20. 

Reports of investment trusts 
for the first quarter indicate that 
more shares of automotive com- 
panies were bought by the trusts 
in the first three months of the 
year than were sold. Return of 
General Motors as an investment 
trust favorite was noted. Thirteen 
trusts added to their holdings of 
this company’s stock as against 
decreases by three. The net in- 
crease for the 16 trusts was small, 
however. 

Chrysler was bought by nine 
trusts and sold by three, pur- 
chases totaling 23,100 shares 
against sales of 2,200. U. S. Rub- 
ber was bought by five trusts and 
sold by three but the sales vol- 
ume exceeded the purchases. 
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|Forty Additional Dealers 


Are Appointed by Nash 


DETROIT.—Appointment of 40 
more new Nash dealers through- 
out the country was announced 
this week by W. A. Blees, general 
sales manager, Nash Motors. 

He listed the 40 additional deal- 
ers as follows: 

George E. Peters, Morristown, N. J.; 
Pueblo Automobile Co., Pueblo, Colo.; 
Charles Zollers, Dover, O; Homer Cun- 
ningham Garage, Sutton, W. Va.; City 
Motor Sales, Sparta, Ill.; Belle Fourche 
Sales & Equipment Co., Belle Fourche, 
S. D.; William Hanna, Avon, N. Y.; James 
Conley, Mullica Hills, N. J.; W. E. Bills 
Co., Blackfoot, Ida.; South Side 
Tacoma, Wash. 

Frank R. Raymond, Greenville, Mich.; 
B. J. Gagnon, Fort Kent, Me.; Wellsburg 
Nash, Wellsburg, W. Va.; Earl F. Schme- 
chel, Aberdeen, Md.; T C. Moore, Salem, 
N. Y.; Huntsville Nash Co., Huntsville, 
Ala.; Boutwell’s Garage, East Jeffrey, N. 
H.; Ashland Nash Co., Ashland, Ky.; 
Ramsey Motor Sales, Columbus, O.; Mad- 
dox Motors, Ga. 

Hoke Smith Garage, Stanton, 
Wright Motor Co., Camden, Tenn ; 


Nash, 


Donalsonville, 
Ky.; 
Dean 


a 


is 


Hk 


Motor Co., Buckhannon, W. Va.; Girdav 
Motor Co., Beverly Hills, Calif.; Robin- 
son Service Station, Southern Pines, N. 
C.; Vertner Motors, Inc., Carney’s Point, 
N. J.; H. P. Johnson & Co, Aztec, Ariz.: 
Kent Nash Sales, Kent, O.; Carrollton 
Implement Co., Carrollton, Ill.; Weber & 
Ross, Culver, Calif. 

Hilliard Sales Co., McKenzie, Tenn.; 
Down Town Service Station, Holland, 
Mich.; Wolf Motor Sales, Cleveland, O.; 
Oakland Machine Co., Oakland, Calif.; M. 
E. Evans Motor Co., Pottstown, Pa.; 
Keener Motor, Youngstown, O.; Corey Im- 
plement Co., Idaho Falls, Ida.; Whaley 
Service, Neillsville, Wis.; Nash Sales & 
Service, Norristown, Pa., and Herold Serv- 
ice Station, Martinsville, Ind. 


Amos L. Beaty 


NEW YORK.—Amos L. Beaty, 68, 
former president of the American 
Petroleum Institute, chairman of the 
Petroleum Code Authority under NRA, 
former president of the Texas Co. and 
an executive of other petroleum con- 
cerns during his career, died here 
Monday. He retired as president of 
Texas Co. in 1927. 


DRIVING THE CAR YOU SOLD HIM? 


HAT was a slick job you delivered to 


him. You actually delivered tens of 


thousands of miles of quiet, efficient, com- 


fortable driving. 


Be sure every last customer gets all out 


of that car that was built into it. 


More and more smart dealers are help- 


ing their customers by providing an oil 


engineered for peak performance of niod- 


ern engines— 


Insulated Havoline Motor Oil! 


Here’s the simple story: Your new cars 





that are built for power 


and efficiency 


and low operating cost, at times subject 
an oil to more heat than old-fashioned 


oils can stand. Havoline is insulated to 


give complete protection to the faster- 


running engines of today. 


It’s insulated 


against cold, too. It’s also distilled so it 


won't form harmful carbon deposits. 


Any way you look at it, Insulated 


Havoline gives a better run for the money 


and helps keep your customers delighted 


with the car you sold them. 


INDIAN REFINING COMPANY. INDIANAPOLIS 
Affiliated with 


THE TEXAS COMPANY 


& 
* 


w 
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Chris 
Sinsabaugh 


Sparks 


(Continued from Page 1) 


field. Pratt produced his docu-;Hudson’s April sales are 58 per- 
mentary evidence and proclaimed | cent greater than in March this 
Hudson business right now is 40 year. 
percent better nationally than it, * * #* 
was the same time a year ago, and| THE PAUL PRYS (automobile 
that this is the top week so far. | editors to you) were called out for 
oe | spring practice over the week-end 
FOLLOWED a check with Bill | to doa bit of previewing, the first 
James, on the team, on his mer- Since George Keller proudly dis- 
chandising and advertising. He | Played his new Studebaker Cham- 
Pratt. Bill was most proud of | cording to the calendar, Old Man 
the company’s operations in De- | Winter still sat on the throne, so 
troit and Wayne county, where|in the case of Crosley unveiling 
the company’s brand new mer- his new job at the Indianapolis 
chandising program was first; Speedway on the Friday of the 
put into operation. Boiled down, week-end and at the opening of 
the showing, Bill said, is 200 per- | the New York World’s Fair on 
cent improvement over last year | Sunday, the aforementioned Paul 
this time compared with the in-|Prys ran through their signals in 
dustry’s 130 percent. In the metro- | 2nticipation of the twin events. 
politan area of Chicago and Cook ; : ; 
county April sales for Hudson were| 1! PLAYED in the Indianapolis 
up 90 percent as against 55 per- | Same, along with Johnny Jenkins 
cent increase for the entire in-|°f the Chicago Daily News, Bob 
dustry, according to the M. & A. Beiser of the Cincinnati Enquirer, 
Mgr.’s slide rule. In the inter- the St. Louis contingent, Frank 
mountain market, in which Den- Prendergast of the Star, Roy Reed 
ver is the key city said slide rule | f the Globe-Democrat and Wilson 
showed 61 percent increase for |COndict of the same paper, Yank 


Adams of the Chicago Times, and 
— ee ae a others. Joe Copps handled the 


: ’ team in Indianapolis, while Steve 
ned that an tae een Gn Hannagan looked after the activi- 
increase of 114 percent in April “— oh Pen ia ia mal 
over March this year, while in the e in éndianapo aon se = 
big city which admits that its a shine to Powel Cros ey jr., wno 


’ : is making his debut as an auto- 
i ee a ss oa mobile manufacturer, although in 


his earlier days he made his liv- 
‘ ing out of this business—with the 
New Hearing Set 
On GM Demurrer 


National and a Brush (not Fuller’s, 
In Anti-Trust Suit 


but that little single-cylinder job 
SOUTH BEND.—Federal Judge 


that passed out a quarter of a 
century ago.) Mebbe the Brush 
Walter C. Lindley, of Danville, 
Ill., has set May 12 for the hear- 


gave him his inspiration for the 
Crosley, which is a two-cylinder 
ing in the United States district 
court here on a bill of particulars 


creation with a $325 tag on it. As 
and a petition to set aside an 


radio manufacturer and owner of 
the Cincinnati Reds, the tiny mo- 
tor car is only one of the many 
irons he has in the fire. 

order entered earlier by Judge 

Thomas W. Slick in overruling a 
demurrer in ‘the federal govern- 
ment’s anti-trust case against the 


* a * 
CROSLEY talked frankly to us 
General Motors. 
General Motors, Ford and 


about his plans. He said he had 
spent already a quarter-million on 

Chrysler corporations were in- 

dicted a year ago by a federal 


development of the Crosley; that 
grand jury for alleged violation of 


his main plant will be at Rich- 
mond, Ind.; that actual production 
the Sherman anti-trust law. Ford 
and Chrysler signed consent de- 


will start May 22 and he expects 
crees. General Motors filed a de- 


to get a production of 25 cars an 
hour. Right now his big problem 
murrer to the indictment. Judge 
Slick in a hearing in Hammond, 


is to get his engines coming 
through fast enough to follow th«t 
Ind., overruled the demurrer and 
left the way open for trial on the 


pace. His distributior, will be 
strength of the indictment. 








mainly through his 20,000 ratio 
outlets, although it is expected his 
proposition will be attractive to 


many automobile dealers. 
* * * 


PROMINENT in the galleiy that 
looked on the introductory cere- 


“CLARKE TROLLERS 


MAKE MONEY 
for 
Automobile Dealers 


v 


Lightest Outboards in the 
World for Their Power 


v 
Twin (alternate firing) 3 h.p. 
Weighs 18 pounds 
Single, 1.3 h.p. Weighs 1012 Ibs. 
v 
PEOPLE FLOCK INTO YOUR 


SHOWROOM to see these most 
modern motors. They make you 


Twin Troller a profit and get you car prospects. 
(alternate firing) Y 


Get our dealer proposition and sell this simple, safe, clean, 
reliable motor — Get those direct and indirect profits. 


CLARKE ENGINEERING CO. 


6903 East Lafayette Detroit, Michigan 
















AUTOMOTIVE NEWS, SATURDAY, MAY 6, 1939 


! 
monies were Sam B. Robcrtson, 
president of Goodrich; his con- | 


troller, T. B. Tomkinson, and his 


general sales manager, G. E.| 
Brunner, who were interested 
parties because Goodrich has 


turned out a specially designed tire 
for the Crosley, which looks like 
a midget alongside of its big 
brother, the standard type fur- 
nished by Goodrich for the low- 
priced car bracket, the 6.00-16 
size. The Crosley is 4.25-12. While 
tiny, it really is an oversize if in- 
flated to 32 pounds air pressure. 
It is golden four-ply construction, 
safety tread and is branded Silver- 
town with 21.03 inches which 
lends a low center of gravity to 
the lightweight Crosley. 


* * 


EVER SINCE last February I 
have been hearing about the Dodge 
truck driveaways, but not paying 
much attention. 
However, I got a 
jolt that aroused 
me to the magni- 
tude of the oper- 
ations that have 
been going on tor 
nearly three 
months now 
when last Mon- 
day night I went 
to one of ihe 
driveaway din- 
ners at the Stat- 
ler. Tom Mos;, 
head of the company’s truck sales 
division, was in command of the 
situation, backed up by other brass 
hats like Bill O’Neill, president: 
Forest Akers, vice president of the 
unit’s sales division; Frank Tim- 
mens, and Emerson Poag, both of 
Aker’s staff, just as much inter- 
ested as was Moss. For at Dodge 
they are as anxious to sell the 
commercial vehicles as they are 
the passenger cars. Sorta one for 
all and all for one over there on 
Jos. Campau street. 


* * *# 


IT WAS at the dinner that I 
found out what it all was about, 
finding that this particular occa- 
sion was the eighth of the drive- 
away series since it started lust 
February. In those eight drive- 
aways 2,106 trucks have been driv- 
en back by the dealers. There 
have been 2,002 dealers and sales- 
men participating and the rigs 
they have taken home with them 
have a retail value, f.o.b. Detroit, 
and figuring $650 as the average 
price, of $1,368,900. The strategy 
was not so much saving freight 
as to get the dealers and their 
salesmen to Detroit for the purpose 
of visiting Dodge’s new truck plant, 
a surprising edifice two stories in 
height and most modern in its 
equipment. The psychology is 
that after giving the factory the 
once-over they will be so im- 
pressed with Dodge’s enterprise in 
erecting such a building for truck 
manufacture only that they will 
go home and tell their customers 
about it. 





Tom Moss 


* * 


SO FAR THE zones that have 
participated have been Chicago, 
Oklahoma City, Cincinnati, Phila- 
delphia, Detroit, Greensboro, N. 
C., Atlanta and Pittsburgh. Three 
more are definitely scheduled, two 
in May and one in June and there 
may be more. 


* * * 


OUR OWN BILL Callahan is 
back from the NADA conclave in 
San Francisco, bringing with him 
for the column 
treasure trove 
from Treasure 
Island—how he 
met up with one 
whose claim to 
fame in the auto- 
mobile industry 
is that he and 
Henry Ford are 
the only two liv- 
ing members of 
the 10 men who 
comprised they w, 
stockholders’ of + WW. Aueween 
the Ford Motor Co. when it was 
incorporated in 1903—John W. 
Anderson. We two editors put 
our heads together and concluded 
that such a tale belonged in 





“Sparks”. And here it is. 
o* * 
CAL MET this sprightly old 


gentleman who acknowledges that 
his age is 72. He was introduced 


are seen 


to a group of newspaper men in | 


the Ford lounge in the Ford build- 
ing at a luncheon for newspaper 
men. While John Anderson would 
not tell the automobile editors 
much about his investment, the 
facts were dug out of Theodore 
Mac Manus’ “Men, Money and 
Motors”, which told that Anderson 
was one of the two Ford lawyers 
at the time of the incorporation, 
Horace Rackham being the other. 
Anderson had received in divi- 
dends $4,935,750 before he and the 
other seven sold their stock to 
Henry Ford. Anderson and Rack- 
ham each got $12,500,000 for their 
share. 
* * * 


HOWEVER, Anderson was will- 
ing to talk about the early strug- 
gles of the Ford company and 
what a stumbling block that Sel- 
den patent suit Ford went into 
threatened to be at one time. The 
attorneys had figured it would cost 
$40,000 to defend it and the com- 
pany’s capital stock only was 
$100,000. 


“Instead of the original $40,000 
cost we attorneys estimated,” said 
Anderson, “it soared to an unbe- 
lievable figure and the fight lasted 
eight or nine years.” 


* * * 


“DEAR CHRIS,” writes Ned 
Chalfant, executive vice-president 
of the National Standard Parts 
Assn. and one of the Methusalas 
of the automobile industry, “The 
incident of waving the red flag 
and pacing Elwood Haynes when 
he drove the first car on Chicago’s 
Michigan boulevard when Elwood 
was pinched because his contrap- 
tion scared the horses, recorded in 
your ‘Who, Me?’, reminds me of 
a similar incident that occured 
back in 1904 or ’05, when I was 
general sales manager of the old 
Waltham Mfg. Co. of Waltham, 
Mass., making the Orient buck- 
board. You’ll recall the buckboard 
—just as its name indicates, a 
midget car with no body outside 
of a slatted platform with bucket 
seats and a motorcycle engine in 
the rear. 

* * ee 


“I CONCEIVED the idea of 
creating a market for buckboards 
in the western states, where the 
use of motor cars was not yet 
firmly developed. Obviously, the 
campaigning was all done by mail, 
and was directed toward machine 
shops and country cross-roads 
stores. 


“TI received an order for a buck- 
board from a_ storekeeper in 
Laurel, Miss., and the next day 
came a telegram to delay shipment 
until his letter arrived. That letter 
stated that the local council was 
debating whether horseless ve- 
hicles would be allowed on the 
street, but I could expect a de- 
cision within a week. 


“The decision came, and it was 
a queer one, because the city 
fathers granted the privilege of 
using horseless vehicles in the 
town, with a speed limit not to 
exceed 25 miles an hour, but re- 
quiring that a man walk ahead of 
the vehicle, waving a red flag! 

“About that time an order was 
received from a general store- 
keeper in one of the plains states 
and again came a telegram to de- 
lay shipment. The following letter 
explained that a cowboy heard in 
the store that an automobile was 
coming to town, and the cowboy 
served notice that he would shoot 
the first man who brought the 
contraption to that town, and the 
purchaser notified me to cancel the 


UNVEILING of Crosley’s new two-cylinder low-priced car, at Ind 
Speedway last week, brought out an array of newspapermen, 
here just after the new Crosley had been christened, 









some of 


BIG AND LITTLE. At left is ; 
specially-designed Goodrich tire 
the new Crosley car. Right, its 
brother, the standard Goodrich tp 


order because he desired to live 
little longer.” 
: ££ © 

AS A VETERAN back -sez 
driver I appreciate the innovati 
offered by an advertiser in ts 
issue in the form of luggage tu 
will carry all needed belong 
for a tour and fit snugly into 
car trunk. Each year car ma 
facturers build their luggage ca 
partments bigger and bigger, i 
with off-size bags there MK 
are two or three pieces left or 
to be divided among, or to divié 
the passengers in the rear cm 
partment. When a gent my age 
to share the back seat wit 
couple of gladstones and a i 
of souveniers the end of a & 
tour finds him with a set 
hangover of rigor mortis. This 
ought to be a big touring year Wi 
folks fluttering between the 
fairs like fingers along a flute 
got a hunch you can add to 
comfort and your profit if youe 
their attention to these new ile 





Sales Personnel 
Is Expanded by 
Studebaker Cor 


SOUTH BEND.—Geort 
Keller, vice-president in charg! 
sales, Studebaker Corp., annow™ 
the expansion of the sales org 
zation. 


Arthur J. Chanter, who sa 
with the corporation as a ™ 
tester in 1913, as announced 
week, has been made regm™ 
manager at Boston. 


Chanter takes the place § 
George E. Read, who 1s U& 
ferred to Pittsburgh as ree 
manager, and F. L. Beelby, fom 
Pittsburgh regional managet, ? 
been appointed wholesale su 
visor of the Chicago and St. ¥ 
territories. 


C. H. Monahan, Chicago br 
manager, has been sent to Omi 
in charge of a new branch 0 
just opened there. Courtney ® 
son, regional supervisor, 
rarily will be in charge 
Chicago branch. 


of 8 





" 
MOTOR TRUCKS, U. S. MARI, 
CORPS, QUARTERMASTER®, 
PARTMENT. WASHINGTON, © 
SEALED PROPOSALS, in dup 
will be received by the Quarte’ 
. S. Marine Corps, Navy 00 & 
Washington, D. C., until 119 
May 22, 1939, and then be B', 
opened for furnishing fromm aks J 
cargo trucks. Proposal Db Ste 
other information may bee. 
upon application to this eel 
Williams, Brigadier Gene?’ 
Quartermaster. Schedule No. 
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New Type Luggage Creates 
nique Profit Opportunity 


NO INSTALLATION EXPENSES! NO SERVICE DEPT. TIE-UPS! BE THE FIRST 
IN YOUR TERRITORY TO CASH-IN ON THIS TIMELY MONEY MAKER 





OFFERING AQ% PROFIT! 


FW Te 
AUTO LUGGAGE 





mt Ce) 10) ee 


“We Note How It Fits Leading Cars ..Read the 


Exciting News..Then Mail the Coupon AT ONCE! 


ERE’S news as exciting as the intro- 

duction of a new car. In fact, more so 
—because EVERY new car dealer can 
cash-in on the BIG profits! With the intro- 
duction of Samson Auto Luggage a brand 
new field is opened to you. Authoritative 
sources report that over 90% of all inter- 
state travel is by automobile! Just think— 
over 90 out of every 100 persons travel by 
car! And who has a better right to sell 
these millions of travelers their luggage 
than the new car dealer? 


Fill the Cavity 


You're doing a good job at the front of 
the car—selling heaters, radios, defrosters, 
clocks, etc.—and now you can fill the lug- 
gage compartment, too—at 2 40% profit! 
Samson Auto Luggage is the sweetest prop- 
osition in years! 


New Kind of Luggage 


Shwayder Bros., Inc. have manufactured 
over 7 million pieces of quality luggage. 
The company has pioneered in design for 
over 29 years. And now, after exhaustive 
research, they present the first scientifically 
designed and constructed automobile luggage. 
It’s really a new kind of luggage—from 
shape, construction, covering—to actual 
design of each individual case. Each piece 


SAMSON AUTO LUGGAGE IN 5-PIECE SETS AT $49.95 RETAIL 
Choice of Maroon or Black Enameled Duck Covering 


Each set consists of: (1) large wardrobe case which opens flat and holds suits, dresses, 
coats, etc. wrinkle free. Has compartments for accessories. (2) Women’s wardrobe 
hanger case for dresses and accessories. (3) Men’s small case for 
“overnight” necessities. (4 & 5) Two identical overnight cases for 
women and children. Each of the 5 cases is beautifully lined and 
finished. Enough luggage for a family of four or five —for 


several weeks! 


SAMSON PATENTED STREAMLITE SHAPE FITS 
BETTER— LOOKS BETTER! 


The diagram shows the difference between ordinary shape and 
Stro:mlite. Samson fits when other bags won’t. And it’s better 
looking ANY place. 





MAIL COUPON NOW! 
Big Travel Season Now Under 


Way..Order By Mail Without Risk 
..Or.. Get Further Infcrmation! 1 


eed | 


TERMS: * 


is made to fill a definite need of the motoring 

family—each piece is a beautiful, service- 
able, quality Sone that’s as much at home 
on trains, planes, busses as any other style 
—but it can’t be matched for auto use! See 
how perfectly the five full size bags fit 
these leading cars ... and many others, 
too. This is due to Samson’s patented 
— shape (see below). But that’s 
not all! 


Exclusive Design and Construction 


Every piece of Samson Auto Luggage is 
made with metal tongue and groove which 
eliminates any possibility of dust or dirt 
reaching contents of bag. This amazing 
feature also interlocks the two halves pre- 
venting shifting, wracking and strain on 
hinges or locks, which often damages 
ordinary luggage. The patented 
drawbolt fasteners prevent bags 
from accidentally opening even 
when unlocked! And the handles 
are patented, too! The Samson 
Lifetime Handle is just that — 
guaranteed a lifetime! Has a 
comfortable “give” never before 
found in luggage handles. 
Samson Auto Luggage is made 
to take it! You can stand on it! 
Scrape it! Even kick it—because 
its famous strong wooden box 


FILL IN THIS COUPON FOR TRIAL ORDER—OR ADDITIONAL INFORMATION 


SHWAYDER BRO 
Denver, Colorado 


Detroit, Michigan 


| 
Please send further information. ® uaran t Pr 
Please ship the following sets of Samson Auto Luggage: .... ; 
18 Blah. siicicsie sets in Maroon, at $30 per set. i ar if, for any reason of 


or 2 or more sets. 


MAKE FULL 40%—WE PAY FREIGHT ON ORDERS FOR 2 OR MORE SETS 




















S., INC., Dept. E-202 (Mail to nearest plant) 


‘et 30 days f. o. b. factory. Freight allowed on orders 


eee ee ey 


eecncesecece take it off your hands 
without a penny’s cost 
te eererccece to you. 


4 
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construction is covered with washable 
Enameled Duck and bound with extra 
tough Elkhide Buck Leather. 


Opportunity Is Knocking 
Every auto owner is a prospect—and when 
you can offer 5 scientifically designed cases 
for only $49.95 the sale is made! And you've 
made 40% profit! \f you’re selling a car on 
the time payment plan, add the luggage to 
the payments. Pieces can be sold indi- 
vidually if necessary but the price is slightly 
higher. Don’t wait for our salesman to 
call—cash-in on the big summer travel 
season—order NOW —our money back 
guarantee eliminates any and all risk—use 
the coupon below for ordering or for 
further information. SHWAYDER BROS., INC., 
Dept. E-202 © Denver, Colorado ¢ Detroit, Michigan 


Designs Patented 

U. S. Patent Office 
Nos. 92869- 

1774949-1667567 
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no reason, you are not 
satisfied with this mer- 
chandise, notify us 
within five days after 
its arrival and we will 


meted I 
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HIS year when Mr. & Mrs. America set 
out to purchase a new car, they may 
be swayed by little things, for most 
cars are good cars, and most cars are 
good looking. 














The car with the FRAM as standard equipment has a 
definite advantage in this market, for the motoring 
public has heard of FRAM, and is being educated to the 
economy of CLEAN oil. 


The forces that are selling the public on driving with 
clean oil are (1) over 1,500,000 satisfied owners of FRAM- 
equipped cars, trucks, motors, etc. (2) the constant sell- 
SS i etus OF stn é ing efforts of over 700 jobbers, 7,000 jobber-salesmen 
gM 2p some bp and over 25,000 dealers (3) FRAM advertising in The 
cat > oe Saturday Evening Post and Life, in the newspapers and 
on the radio. 
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Equipping your cars with FRAMS will save each of your 
owners many dollars per year. The cost to you will be 
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ci) recent small indeed. And that cost is completely wiped out by 
P| RaDio | Be the profit on replacement cartridge business 
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which will automatically accrue to your ac- 
cessory division. 






Let us show you comparative facts and fig- 
ures. Write, wire or phone. 






FLEMING MANUFACTURING COMPANY 


EAST PROVIDENCE, R. 1. or ANN ARBOR, MICHIGAN 


Telephone: Providence 0351 Telephone: Ann Arbor 6104 
Canadian Distributors: J.C. Adams Co., itd., Toronto 
England: Simmonds Aerocessories, Ltd., London + France: Etablissements A. Guiot, Paris 
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